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KENNETH L. BALL 


' PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 
Done by Kenneth L. Ball 


of Casper, Wyoming 


. this one in 1942 


. this one in 1953 


and both were delivered in Gross Mounts 


And another thing — we 
ore distributors of Arthur 
Hertzberg and Craftsmen 
Albums, Photo Books, Photo 
Covers, Folding Frames and 
Decorative Leather Items 
for United States, Canada 
and Hawaii. If you are not 
on our calling list, write 
us for information in detail. 


Writes Kenneth L. Ball: 


“It is with pleasure that we can truly say 
Gross Mounts have played an important 
part in our continued growth thru the 
fourteen years of our existence. We 
have never lost sight of the fact that the 
customer's first impression is most im- 
portant, and in presenting their por- 
traits to them, we feel that they should 
be presented in a modern folder, rich 
in good taste and simplicity. 


‘ 


‘We started our one-man studio here in 
the Oil Capitol of the Rockies in 1939, 


and have grown into Wyoming’s largest 
studio, employing ten people.” 


Kenneth L. Ball 
KEN PHOTO SHOP 
Casper, Wyoming 


Editor’s Note: Mr. Ball is President of the 
Rocky Mountain Professional Photogra- 
Phers’ Association; is scheduled to re- 
ceive the Master of Photography degree 
from the P. A. of A. at the National 
Convention this summer; for the past two 
years has served as camera room in- 
structor for the advanced portrait course 
at Winona School, and is presently Vice- 
President of the Winona Alumni Assn 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS °* 
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Laurence W. Blaker chose Ansco Superpan Portrait 


to make this sensitive photographic study 


a 


0 capture the delicate feminine 

beauty of his subject, Laurence 
W. Blaker needed a_ high-speed 
panchromatic film which would 
register exceptional highlight de 
tail. Naturally he selected Ansco 
Superpan Portrait Film. Its steeper 
gradation in the central portion of 
the characteristic curve produces 
the clear tone separations in high- 


light areas which are the hall 


mark of outstanding portraitur< 
These same general characteristics 
also make Superpan Portrait Film a 
popular choice for general studio 
use, outdoor commercial work, pic 
torial landscapes and industrial 
uses. Be sire to try it in your owt 
work. Ansco, Binghamton, N. \ 
A Division of General Aniline & 
Film Corporation. ‘‘From Research 


to Reality.”’ 


ASK FOR 


Ansco 


FILM AND PAPER 








CAMO Program Opens 
$67,000,000 Market For 
Portrait Photographer 


1 out of 5 in your community 
is in grade or high school, a 
vast picture market—now 
made profitable by the Camo 
Program. 

And the Camo Program not 
only supplements your por- 
trait business, but in addition 
brings you in contact with stu- 
dents,parents,teachers—more 
portrait prospects than ever! 


Write today for 
FREE! complete, illustrated 
®@ booklet on Camo 


Program. Dept. 8BP. No obligation. 


4 


Professional 
Photographer 
August - 1954 





. 


NOW imake extra 


’ profits while building 
your portrait business! 





CAMO’S New, Money-Making 
School Picture Program Brings 
More Profits with Less Work 
Than Any Other Studio Operation! 


HERE, AT LAST, is an easy way to make extra 
studio profits. And you acquaint hundreds 
of new prospects with your many photo- 
graphic services while doing it! 

SIMPLY “CAMOGRAPH’ the schools in your vicin- 
ity. The Camo Program now makes... 
UNDERGRADUATE SCHOOL BUSINESS PROFITABLE for 
the professional photographer. Here’s why... 
UP TO 200 EXPOSURES PER HOUR can be made 
with Camo’s complete, compact, portable unit. 
And you have... 

NO COSTLY DARKROOM WORK OR OVERHEAD. 
Simply send negative to Camo where... 
GUARANTEED QUALITY PICTURES are developed 
and promptly returned in individual self-se]1- 
ing packets. Then you... 

CASH IN! Most schools distribute pictures and 
collect the money for you. So... 

WRITE, WIRE OR PHONE CAMO TODAY. Ask for 
complete information on how you can make 
immediate profits with Camographs while 
building your future portrait business. 
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Don't Follow the Sun. . 


SUN PROOFS In Your Own 
Studio In Only 3 MINUTES 


Cabinets may be stacked to conserve space. 
Complete with tubes, ready to operate. 
PRICE ONLY 


IMMEDIATE DELIVERY $79.50 


GET ON OUR MAILING LIST 


GARDEN & WILLIAMS 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA 











beige se toe 
» Save Chemicals! 


WRITE TODAY FOR COMPLETE DETAILS 
STATES SMELTING & REFINING CO. 
615 VICTORY ST. * LIMA, OHIO 





Phot-O0- Chrome 


‘Sparkling Color’’ “Matte Finish’’ 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 13ist Street 
Dept. P.P. Cleveland 5, Ohio 
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Blue Ribbon Contest 
By Charles Abel, A.R.P.S., Hon.M.Photog. 


WHILE JUDGING this Contest, which closed on June 15, 
the jury could not help but wonder at the emphasis 
placed by the entrants on women and children and 
the considerable drop in portraits of men as well as 
in commercial work. It was almost immediately obvious 
that there would have to be two classifications: 
Portraits of Women and Portraits of Children. Aside 
from these there were a number of photographs 
remaining after the preliminary three or four elimina- 
tions, all of them chiefly notable because the makers 
had tried to produce something a bit out of the 
ordinary. So, after some discussion, these were given 
the classification “Originality of Treatment’’ and judged 
accordingly. 


The entrants in this Contest were extremely 
cooperative. All but two used photomailers and only 
one fastened his prints to the corrugated board with 
adhesive tape. While such problems mean nothing to 
the jury, who see only the unwrapped prints, they do 
involve extra time and trouble for the unwrapping 
team. So let me again repeat: please use photomailers; 
don’t tape or glue down the flaps; don’t tape the 
prints to the corrugated protective board; don’t try 
trick knots where the photomailers have string rather 
than metal fasteners. Remember, too, our new ruling 
that every photograph entered must be from a negative 
from which one or more prints were actually sold to a 
customer. Frankly, in some cases we had our doubts 
that this rule was being followed but because it 
quite new we did not attempt to enforce it 
strenuously. 


1 still wonder why so many entrants, knowing that 
they can submit three prints, are content with only one. 
Why not always enter three and thus triple your 
chances? | also wonder why more readers do not 
compete. After all the cost of three prints, a photo- 
mailer and postage is very little and, win or lose, all 
prints are returned at our expense. Instead of several 
hundred we should have a thousand or more entries 
in each Contest. How about yourself entering in the 
next one — the Fifteenth — already announced in 
this issue? 


And now for the winners, who received their 
checks long ago, even before it was possible to get 
all the prints returned. The winning prints are retained, 
as always, until it is time to order the halftones for 
the respective issues in which they will appear, after 
which those prints, also, are returned. As in the past, 
the order in which the winners are listed means 
nothing. All Blue Ribbon prints are equal in status, 
as are all the Honorable Mentions: 


AUGUST: Portraits of Women 


Blue Ribbon Photograph: Robert J. Chinn, Pueblo, 
Colo. 








|) |) ae 


the STANDARD CAMERAS AND STANDS /.. 
?,lor and Black and White Photography 


COPY SERIES CAMERA 


VIEW SERIES CAMERA 
DOUBLE SWINGS 
BACK AND FRONT 














~ PORTRAIT SERIES CAMERA 
DOUBLE SWINGS 
BACK AND FRONT 


COMMERCIAL SERIES CAMERA 


DOUBLE SWINGS 
BACK AND FRONT 


**Make the Correction on the Negative” 


F. DEARDORFF & SONS, INC, 


11 SOUTH DES PLAINES STREET, CHICAGO 6, ILLINOIS 


DESIGNERS AND BUILDERS OF PRECISION CAMERAS AND STANDS FOR CORRECTIVE PHOTOGRAPHY 


SEE OUR EXHIBIT IN BOOTHS 134 AND 135 ““‘TRADE SHOW” NATIONAL CONVENTION 
1UGUST 30— SEPTEMBER 3 
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IDELIT 


® 
THE ULTIMATE IN HOLDERS 


Compare these Features 
STRONGER 


All metal and tough composition. No 
wooden parts to break. 


THINNER 


16% thinner, yet in perfect focus. 
Takes less space ..easier loading. 


ACCURATE 


Rigid metal keeps holder flat... film 
exactly in focal plane. 


PLUS... Beautiful, smoother finish. Solid color 
won‘t weor off. Sure-grip frame for safe handling. 
LIGHT WEIGHT. LIGHT TIGHT. All other stand- 
ard Fidelity features. Backed by famous Fidelity 
Guarantee. 

GET THE FIDELITY CUSTOM 

AT ALL LEADING DEALERS 


Or write for FREE literature 


FIDELITY MFG. CO. 
5147 W. Jefferson Bivd., Los Angeles 16 











2-in-1] ROLLER BACKGROUND 
Bik. & Gray or Bik. & White 
6-ft. wide x 96” screen $19 
Screen & 2 stands, only $34 
(wall screen to 150”w.) 
Drapes improve studio 50% 
Modern fabrics, all colors. 
Straight and curved tracks. 
Send your size. 
CAMDEN ARTCRAFT CO. 
180 N. Wacker Dr. 
Chicago 6 





The simplicity of photographing baby makes it a pleasure. 
Don‘t irritate baby fiddling with strings, belts, buckles and 
gadgets. Speed the job in SECONDS. Baby stays PUT, 
surely, safely, and comfortably. It’s self adjustable and 
transparent. Does not show in print. Acclaimed by world 
famous photogs. Read their unsolicited testimonials in 
circular, or send $14.50 for immediate shipment. 


325 Mill Street Bristol, Pa. 
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While 
would undoubtedly draw praise as 


this month 
a portrait 
photograph 
salon or exhibition, it really is not that at all. 


our cover illustration 


entry or “show business” in any 
Instead it was taken by Ralph Bartholomew of 
New York City for A. & M. Karagheusian, Inc., 
also of New York, for use in one of their long 
running series of Gulistan Carpet advertisements, 
and it features — not the attractive harpist but 
— their Renaissance Carpet in its Pecan shade. 
This reproduction is from a Carbro print, the 
original being an Ektachrome shot with speed- 
light at a stop between F/22 and F/33. Those 
who understand the fingering of a harp will 
realize at once that this is no ordinary model; 
in fact the lady is famed concert harpist Daphne 
Hellman. 


Honorable Mention 
Texas. 
Honorable Mention: 
Wash. 
SEPTEMBER: Originality of Treatment 
Blue Ribbon Photograph: 
Paradise, Calif. 
Honorable 
Mich. 
Honorable Mention: 
Falls, N. Y. 
OCTOBER: Portraits of Children 
Blue Ribbon Photograph 
Elyria, Ohio. 
Honorable Mention: Robert Uzzell Studio, Rockland, 
Maine. 


Mack Gonzales, San Antonio, 


Philip Shay’s Studio, Seattle, 


Frederic D. Baldinger, 


Mention: Bud Moyer, Traverse City, 


George Philip Sauter, Glens 


Carl Householder, 


Honorable Mention: A. Simon, Leuven, Belgium. 





We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 








| 9 BRITISH JOURNAL PHOTOGRAPHIC ALMANAC 1954 
by Arthur J. Dalladay, F.R.P.S.  5x7'/2, 620 
text illustrations and 32 full page plates in 
$2.00; Cloth $2.50, 


Centre. 


edited 
numerous 

Boards, 
British Book 


pages, 
gravure 
postpaid. American Agents 
For years we prided ourself 
plete file from 1866 on of this oldest of all 
annuals Most from 1920 on 
while the earlier editions had been accumulated by purchase 
as presented themselves Then 
whether due to the war or for other reasons 
no longer 
with many other 
was a pleasant surprise, consequently, to 
copy and to find that this old friend 


on having in our library a com 
the photographic 
were, naturally, review copies 


opportunities some years ago, 
the B. J. Almanac 
desk and, busy 
about it. It 
this latest 
95th year) 


made its annual appearance on our 


matters, we just plain forgot 


receive 


(now in its 











CLEAN MIDDLE TONES 


Use JIFFIX® for taster fixing! 


® 
P| C 1 @) N E the universal developer 


CLEAR WHITES RICH BLACKS 


High key or low key—dazzling contrast or misty tones- 


scenes that run the entire tonal scale... PICTONE gives you 


brilliant prints with any subject. 


You control contrast easily—Simply use a more concentrated 


solution for high contrast ...a weaker solution for softer effects 


PICTONE — mixed for you by Mallinckrodt... manufacturers 


of fine basic photo chemicals. 


PICTONE handles many jobs 


@ PROJECTION PAPERS © PRESS TYPE FILM © GLOSSY PRINTS FOR 
REPRODUCTION ©® CONTACT PAPERS # PHOTOCOPY 
@ LANTERN SLIDES ¢ SEISMOGRAPH OR POLAROGRAPH RECORDS 


Order a trial supply now 


MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, N. Y 
CHICAGO © CINCINNATI » CLEVELAND © LOS ANGELES * MONTREAL © PHILADELPHIA + SAN FRANCISCO 
Manulacturers of Medicinal, Photographic, Analytical and industrial Fine Chemicals 
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raintces QUANTITY 


rrorit PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 





Write for samples and 


5x7 8x10 complete price list so 
250..642¢e0. %¢ ea. you’re ready to quote 
500 .. 6¢ ea. 81a ¢ ec. on the first sample 


lob that comes along. 


1M $24—5M $22 M 
POST CARDS KIER PHOTO 
SERVICE 







Dept West 2nd Str 


Cleve 1d 13, OF 


LIGHT- 
ING 
RETOUCH- 
ING 


COLOR- 
ING 


Intensive, personalized, one-week courses, 
planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 





i v7] 
FUE 


4a~Z2m20—-COm 


7! 
96 
Ue 


i 


t 


a 
WRITE FOR OUR 
ENLARGING BOOKLET 





NATURAL LIGHTING CORP. Tamonmmn 





PORTRAIT FINISHING 


fast dependable service at reasonable prices 


DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 


Send Negative for FREE SAMPLE of WORK QUALITY. 


write for price list today! 


FARABEE’S LABORATORIES 


118 24th St Newport News, Va. 
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seems little changed. Many of the advertisements, always one 
of its most inv’eresting features, are now in two or more colors 
and the data section and formulary have been brought up to 
date, but otherwise it is much the same. Printed primarily for 
distribution in the British Commonwealth, many of the products 
mentioned and some of the terminology are unfamiliar over 
here. Nevertheless we have always found it tremendously 
valuable as a reference work and stili consider it a bargain 
at the price. 


BB PHOTOKINKS 1954, edited by Richard S$. Huhta and Gwen 
Jean Satterlee. 6'/2x9%, 160 pages, profusely illustrated. Paper, 
75c postpaid. Publishers: Popular Mechanics Press 

This annual is a melange of articles on photographic topics, 
miscellaneous illustrations and how to do it hints and sugges 
tions applying to anything and everything in photography, 
plus a 64 page section devoted to salon photographs. Much 
of the material has been excerpted from Popular Mechanics 
which in itself will indicate to any photographic gadgeteer 
that with this book he can have himself a time. Almost any 
photographer should find something here that he can use or 
adapt as a time or labor saver in his studio so, in our 
opinion and considering how little you can buy for 75c now- 
adays, this book is certainly worth the small sum of six bits. 


MB ALL ABOUT FILTERS, CLOSEUP AND MINUS LENSES. 
2%x4"/2, 20 pages, several tables and charts. Paper, 25c post 
paid direct from Spiratone, Inc., 49 W. 27th St., New York 1, 
N. Y. 

This little vest pocket affair explains the use of adapters, 
retaining rings and lens hoods; purposes of light filters and 
how to select the correct ones for various purposes; use of 
cleseup and minus lenses, and much else. Literally crammed 
with information. 


HB FILTERS AND THEIR USES, by W. Bradford Shank. 5x7, 112 
pages, diagrams and text illustrations. Boards, $1.00, postpaid. 
Publisher: Crown. 

A new, revised edition of one in the long list of handbooks 
comprising the Little Technical Library, this first appeared in 
1939 and has been selling steadily ever since In careful 
detail, though in small space, it explains light filters and 
their purposes as well as the specific uses of the many differ- 
ent types. For some reason light filters still seem to be a 
mystery to many photographers, even professionals. A careful 
reading of this little book will make everything clear. 


HB PRINTING WITH VARIGAM, by M. Richard Marx. 5%x8'/2, 
80 pages, 82 text illustrations. Paper, $1.95, postpaid. 
Publisher: Camera Craft. 

So much interest has been aroused by Du Pont’s variable 
contrast paper Varigam (soon, as mentioned elsewhere in this 
issue, to be produced under license by several other manufac 
turers) that the only surprising thing about a book devoted to 
this one paper exclusively is that no one thought of doing it 
earlier. The Du Pont people and others have aided the author 
materially and Dr. Rowlond S. Potter, Hon.M.Photog., co- 
inventor of the paper has contributed a description of its 
evolution. In 12 chapters and with ample illustrations (and in 
comfortably readable type) this book tells, so far as we can 
see, everything anyone might need to know about Varigam 
and exactly how to use it to best advantage. Too bad it’s not 
cloth bound but at least that helps to keep the price down. 


HA STROBE — THE LIVELY LIGHT, by Howard Luray. 6'/4x9'/s, 
144 pages, 102 text illustrations Cloth, $4.00, postpaid. 
Publisher: Camera Craft. 

When this book first appeared, four years ago, speedlight was 
practically in its infancy. Since then it has made enormous 
strides in popularity with professionals (and amateurs as well) 
while at the same time speediight equipment has itself been 
vastly refined and improved. As is the case with everything 
new, from refrigerators to television, the moment it became 
evident that here was a promising market everyone tried to 
get into the act with the result that scores of firms knowing 
little if anything of photographic requirements proceeded to 
make and sell speedlights. The same is happening today with 
air conditioning. But, as is always the case, over a period 
of years the field has shaken itself down to the point where 
the remaining manufacturers are really doing a job All of 




















E. |. du Pont de Nemours 


& Co. (Inc.), Photo 


Products Department, 


Wilmington 98, Del. 







“How-to-do-it” pictures have become 
increasingly popular recently with the 
growth of the “do-it-yourself” move- 
ment. Manufacturers in such fields as 
tile flooring, paint and power tools find 
that the greater part of their business 
now comes from householders rather 
than from professional users. 

“How-to” pictures are needed for 
manuals and instruction sheets. They 
are widely used for publicity purposes 
and magazine editorial material. And 
more and more they are wanted for 
all kinds of sales literature and 
advertising. 

The one thing the home craftsman 
insists on is clear pictorial instruc- 
tions. And there lies the opportunity 
for the professional photographer who 
understands the following require- 
ments for this kind of work: 





Reversible bench top, one side white, the 
other black, gives choice of two back- 
grounds when making pictures like this. 


1. Thinking in sequences instead of indi- 
vidual pictures. Old-style publicity 
photos of the happy housewife gazing 
at her new tile floor are not enough 
now. What’s wanted is a sequence, be- 
ginning with the old floor, showing 
each step in preparing and laying the 
new one and culminating in her look- 
ing at the finished job. 


2. Clarity of detail. It must be easy for 
the customer to look at the pictures 
and understand just what he must do 
to get the result shown. Each item of 
equipment has to stand out from its 
background. This requires careful 
lighting and usually a great depth of 
field. Sometimes this may be gained 
by use of tilts and swings, but more 


PROFESSIONAL 
PHOTOGRAPHERS 


How to make “how-to”’ pictures that sell 


by Darrell Huff, Cavedale Craftsmen, Sonoma, California 


often it calls for small lens open 
ings as well. The typical ‘““how- 
to” photograph is made at f/16 
or smaller 


3. Many close-ups. To show de- 
tails of action the camera must 
move in closer than for most 
other types of commercial or in- 
dustrial work. With a lens of 
normal focal length, many pic- 
tures will be taken at a distance 
of less than 4 feet. And an im- 
pressive series will often call for 
some extreme close-ups that give 
8 x 10 prints in which objects 
are shown natural size or larger 


4. Authenticity and accuracy. The 
photographer should be sure the 
techniques and methods he 
shows are correct. A soldering 
iron tilted unprofessionally will 
ruin an otherwise excellent 
“how-to” picture. 


5. Human interest. “How-to” photo 
graphs must catch reader interest. So 
models should be used whenever pos 
sible, for it's well known that people 
like to look at people. That’s why 
you ll often see a pair of hands ina 
close-up 

The camera may be any the pho 
tographer is used to working with 
from a miniature on up. (One “how 
to’’ book has even been done with a 
35 mm. camera.) However, the favor 
ite for “how-to” pictures is the 4x5 
view or press Camera 

Most “how-to” pictures are taken 
with floods or other studio lighting 





A 500-watt baby spotlight was used here to 


give extra crispness to close-up of wood 
gluing. 





Ate us. pat orf 


BETTER THINGS FOR 
BETTER LIVING 
+++ THROUGH CHEMISTRY 





Close-up of making picture frame was obtained 
with lens stopped down to f/22 for depth of field. 


Reflector photospots are very handy, 
too; they are easily portable and pro- 
duce the contrasty kind of lighting 
often needed in close-ups 


How To Choose Film 


Best choice in film is a medium speed 
(for latitude, contrast and ultimate in 
detail) panchromatic (to permit use of 
color filters for contrast between col- 
ored objects). Du Pont “Arrow” Pan 
meets these requirements perfectly 

Glossy 8x10 enlargements are gen 
erally preferred as most “how-to” work 
is for reproduction. Careful control of 
print contrast and quality in the dark 
room is especially easy with Du Pont 
“Varigam”™ variable contrast photo 
graphic enlarging paper because it 
permits almost infinite choice of con- 
trast—and even allows one portion of 
the negative to be printed with a “‘soft”’ 
filter while another portion is printed 
for extreme contrast with a “hard” 
filter 

There is another reason for using 
“Varigam’™’ in printing a picture 
sequence. The infinite range of grada- 
tion makes it simple to turn out a set 
of pictures of matching quality, even 
when the negatives were made under 
widely varying conditions. And as the 
typical “how-to” sequence will often 
require both close-ups and long shots, 
the paper one uses may turn out to 
be the key factor 
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BETTER THINGS FOR 
BETTER LIVING 
+++» THROUGH CHEMISTRY 
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TOUGH INDOOR SHOT EASILY MADE ON NEW 
DU PONT ‘‘SUPERIOR”’ PRESS FILM 


Effective speed rating of 1000 captures action at Texas Rodeo 


For five years running, San Antonio 
press photographers had attempted to 
get the picture you see above. So you 
can imagine how excited photographer 
Jimmy Zintgraff of the Zintgraff 
Studio in San Antonio was when he 
succeeded with Du Pont “Superior” 
Press Film 

In shooting the picture, not a single 
flash bulb was used—which is all the 
more amazing when you consider that 
it was shot at a speed of 2000 ASA 
with an exposure of f/32 at '2 sec 
Also the difference in distances in 
volved posed a tough problem. For 
example, some of the people were 
within 5 feet of the camera while 
others were as far as 400 yards away 
Yet both the definition and depth 
turned out extremely well and the 
film's fine grain proved ideal for news 
paper production 


Du Pont “Superior” Press Film is 
primarily designed for press photog- 
raphers who often need its speed to 
stop fast action. However, many other 
professionals are also using it to pro 
duce top-notch photos of banquets 
circuses and thrilling sports events 


All-Purpose Film 


Effective indoors and out, “Superior” 
Press is a true all-purpose film. Its 
Daylight rating is 200; Tungsten 160 
And you'll find it has extremely wide 
tone-scale and exposure-development 
latitude. Such latitude will enable you 
to get excellent results despite poor 
lighting and weather and help elimi- 
nate chalky or pasty faces caused by 
overexposure 

If you're not already using it, make 
your next order “Superior” Press 





E. I. du Pont de Nemours 
& Co. {Inc.), Photo 


Products Department, 


Wilmington 98, Del. 





We were making 
up a batch of 
prints on Du Pont 
Warmtone the 
other day, when 
my darkroom as- 
sistant told me 
we had a visitor. 
It turned out to 
be Jack Simpson, 
an old class-mate 
of mine, now a 
big city doctor 
with his own hos- 
pital. 

He hadn't been 
up to visit in quite sometime, so I took 
him on a quick tour of the darkroom 
and studio to look at my “pride and 
joys’ in the way of photographic 
equipment 

My prize gadgets interested him 
enough, but he seemed to be more 
impressed by the clean condition of 
the darkroom and equipment. “You 
know, Mac,” he said, “I’ve always pic- 
tured a darkroom as being a fairly 
sloppy place—paper all over the floor, 
chemicals spilled everywhere. But your 
place—why it’s so clean, I feel like I 
never left the hospital!” 

“Well, Jack, you don’t have to be 
that clean to make good pictures,” I 
said, “but the less dust and dirt 
around, the better the results.” 

I went on to explain that cleanliness 
is important in the darkroom, too. 
Dirt causes prints to lose contrast, and 
they become gray and bleary-looking. 
Spilled chemicals are also a nuisance. 
Left lying around, they tend to dry up 
and pass into the air, like dust. Any 
particles falling on an open package of 
film or paper are sure to cause trouble. 

As for me, I always use Du Pont 
Chemicals. They come packed in 
clean, air-tight cans, accurately meas- 
ured for quick mixing. This means no 
worry about spilled chemicals. 
Du Pont’s handy tins save me time 
and money. And what do I do with 
the time I save? Make more pictures, 
of course 





E. |. du Pont de Nemours & Co. (Inc.) 
Photo Products Dept., Wilmington 98, Del. 


In Canada: Du Pont Company of Canada Limited, 
Montreal 


DISTRICT OFFICES 
805 Peachtree Bidg. 
140 Federal Street 
3289 N. California Ave 
Cleveland 14,0 1033 Union Commerce Bldg 
Dallas 1, Texas 506 Tower Petroleum Bldg 
Los Angeles 38, Calif. 7051 Santa Monica Blvd. 
New York 11, N. Y 248 West 18th Street 
Philadelphia 2, Pa 225 South 15th Street 


Atlanta 5, Ga 
Boston 10, Mass 
Chicago 18, Ill 
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this has been taken into consideration by Mr. 
preparing this second and completely 
book, which is now right up to date. It will be invaluable to 
any professional who is still wondering whether or not he 
should invest in speedlight equipment and, for that matter, 
will be useful reading even for those who jumped on the 
speediight bandwagon at an early date. 


MB PHOTOGRAPHING YOUR FLOWERS, by John P. 


Luray in 
revised edition of his 


and Mary 


Alice Roche. 6'/4x9's, 152 pages, 105 illustrations. Cloth, 
$3.75, postpaid. Publisher: Greenberg. 

The authors of this book, having already illustrated some 18 
others on horticultural subjects, should know their stuff — and 


they do. Both graduates of the Clarence H. White School, 
this type of photography is not merely their hobby but their 
business and they are, we believe, the oniy husband and wife 
team specializing in it exclusively. One comfort about this book 
is that it devotes itself specifically to its title and does not 
begin by devoting chapter after chapter to instructing the 
beginner on how to make pictures. It is both practical and 
interesting and the many illustrations are not included merely 
as flower pictures and to pad out the book, but have all been 
chosen to emphasize and drive home the authors’ ideas and 
recommendations. A really worthwhile text for the amateur or 
professional who wants to photograph flowers and plants to 
their best advantage. 


BB WHERE AND HOW TO SELL YOUR PICTURES, by Arvel W. 
Ahlers. 6x9, 120 pages, not illustrated. Paper, $1.95, post- 
paid. Publisher: American Photographic. 

This revised edition of a book first published in 1952 is really 


in two sections. Just about half is given over to advice 
concerning selecting or making photographs that may find a 
market, plus the actual detail work of record keeping and 


getting the prints off in a manner that will insure their best 
consideration. The rest is a guide listing, 
up to the moment detail, 


with complete and 
about 1,000 possible purchasers. 


HB PHOTOGRAPHY WITH THE GRAFLEX 22, by John S. Carroll. 
64x87, 128 pages, 104 illustrations (nine in full color). 
Cloth, $3.00, postpaid. Publisher: Morgan & Lester. 

While this book deals particularly with the Graflex 22 it must 
be remembered that this is a twin lens reflex and while of 
course no two makes of cameras are identical in construction 
and engineering, the basic principles of twin lens picture 
taking remain the same. In other words here is a thoroughly 
good beginner's text on twin lens camera work, except for 
Processing which is omitted, replete with good, practical 
suggestions for better photographs. 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. A e- 











No Extra Overhead 
No Added Investment 


“Sounds good,’ you say. Well, it is 
good — and true besides. Many photo- 
graphers make enough profit on such 
sidelines as oils on canvas, miniatures 
and similar specialties to pay their 
rent and much of their other overhead. 


What's more, you don’t even do the 
work yourself. You take the orders and 
send them to us. All you do is add 
your profit and take the money. What 
could be sweeter? 


Write for our illustrated 
price list today. 


THE WALTER GAEHLER CO. 


510 South Clinton St. Syracuse 2, N. Y. 














Introducing.... 
The Wyman Model C 
Gold Stamping Machine 


FOR THE FINEST IN STAMPING 
Gold, silver and colors beautifully inlaid on 
your portraits, mounts and albums. 
stamp one line of type three inches 
long or hold signature cut %2"x3” 


MODEL B 


Will 





Fills the needs of the average 
photographer. 
Earn Extra Money! 


Stamping greeting cards, 
matches, etc. 


napkins 


See Your Dealer or Write 
WYMAN ENGRAVING COMPANY 
36 Washington Street 
Boston 14, Mass. 





ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 











M@ Early in May another group of industrial photo- 
graphers came into being, this time the Industrial 
Photog. Assn. of Michigan. Norman M. Germond, one 
of those principally active in its 
elected pres. 


organization, was 
Other officers are: Cornelius E. Westveer, 


Detroit Edison Co., vice-pres.; Kenneth L. Dameron, 
Chrysler Corp., treas.; John P. Breedon, Ford Motor 
Corp., sec. Also on the board are Fred Anderegg, 


University of Michigan; E. S. Purrington of Ford, and 
Joe Clark, well known Detroit commercial man whose 
experiments in photographing a yo-yo were featured 
in our pages just about a year ago. 











COMMERCIAL AND PORTRAIT 


Courses for the studio owner or employee — camera room 
work, dark room technique, retouching, coloring, finishing 


CAPE COD SCHOOL, INC. 


44 Park Ave., Hyannis, Mass. 
Write for Schedule and Information, 
William Gerdes, M. Photog., Dean 











@ MAKE YOUR PHOTOS SELL ® 
Show Them at Their Finest 
in POBLOCKI DISPLAY CASES 
For Information Write: 


POBLOCKI AND SONS 
@ 2159 S. K. K. Ave. Milwaukee, Wis. @ 
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FAST... THOROUGH... EFFICIENT 


LEEDAL 


Type 316 Stainless Steel 





CYCLONE FILM WASHER 







Leedal's 
pctented new, 
revolutionary 
design film 
washer for 
amazing 
performance 
—geared 

to save 
valuable film 
washing time. 


AVAILABLE IN 2 SIZES 

Model 810 for 8x10 and smaller. 
Model 857 for 5x7 and smaller. 
Greater capacity, 55-60 hangers. 


ORIGINAL Fresh 


IN ACTION 


water circulates in a 
vertical swirl between each negative. This direct action assures 
individual wash on each negative. Speeds up washing . . . No 
sludge in bottom . . . No dead pockets. Manual water lock 


on outlet end regulates height of water to either wash film 
only or complete hangers 
Color Processing and Deep Roll Units also available 
SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC. 


2929 SOUTH HALSTED STREET ® CHICAGO 8 , ILL. 


FILM HOLDERS 





Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 
Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—$5.00. New Slides— 
4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 








2330 N. St. Mary’s St., San Antonio, Texas 





SERB eee ee eee 
s See you at BOOTH 21 


s Chicago Convention , 


5 Write for NEW... ~ 
s 64 Page Catalog =, 
e 


® “Every Studio should have one.” 
@ * Sales Ideas 
3701 Nicollet Ave. 


H PIERCE COMPANY i70:.%i2"s! Ais. 





* Studio Toys & 
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The Maine Prof. Photog. Assn. held their fifth annual 
convention May 19-20 in Portland with 36 
registered and a total of 125 persons attending the 
first night’s banquet. On the program were Russell 
Stroup of Kodak; Arthur LaPorte, Worcester, Mass.; a 
coloring clinic in charge of one of Sprague-Hathaway’s 
color artists; James Pickands Il, M.Photog., New Haven, 
Conn.; Augustus Haffer, Newton, Mass.; Clarence 
Premo, M.Photog., Potsdam, N. Y.; N. Morey Eames, 
M.Photog., Manchester, N. H. The accompanying 
photograph shows the new board. We can remember 


studios 





if was 


when 


inconceivable that a woman should be 
elected an officer of any professional photographic 
association. In recent years the election of a woman 
has become less and less surprising but, unless our 
memory fails us this is the first time two members of 
the gentler sex have served on a state board simul- 
taneously. From left to right the group includes 
seated: Mrs. Marjorie Skinner, Portland, treas.; C. 
Holmes Gardner, Houlton, pres.; Oz. Braadland. Water- 
ville, immed. past pres.; Miss Adelaide Anderson, 
Lewiston, sec.; standing: Donald Favor, Brunswick, Ist 
vice-pres.; Lewis Daniels, Norway, 2nd vice-pres.; Arthur 
Jonason, Presque Isie, 3rd vice-pres. We haven't room 
to list all the winners in the picture exhibit but Mr. 
Jonason took three awards (including 
for the second straight 
Brunswick, also won three. 


“best of show” 


year) and James Pierce, 


At the annual convention of the Montana Photog. 


Assn., which took place in Great Falls in June, the 
following officers were elected: Vern Helmbrecht, Havre, 
pres.; Jack Coffrin, Miles City, vice-pres.; Robert 
Andersen, Great Falls, sec.-treas. With them on the 


board are the following directors: Clarence Hewitt, 
Plentywood; Philip Block, Billings; Miss Loretta Walkup, 
Butte; Rudolph Kent, Lewistown; Marion Lacy, Whitefish. 
The program included Lester Kubiac, Hon.M.Photog., of 
Photogenic; Edris Morrison, Portland, Ore.; Ted Bruno, 
Portland; Richard Dean, San Francisco, Calif., and the 
organization’s attorney, Leif Erickson of Helena, who 
spoke on the state photographic license law. 


Hi On May 26 members of the Southeastern Massachu- 


setts Prof. Photog. Guild held their annual meeting 
and elected three of the group shown in the 
accompanying picture to conduct their activities for 


the coming year. They are, from left to right: Edwin 














“Look at ’er go, men?” 


Action-stopping G-E Flash ‘‘freezes’’ five 
excited kids for farm specialist Bob Taylor. 


When you have to shoot fast... .to keep scarves 
from flapping, to have everyone looking at the 
same thing... rely on sure-fire G-E Flash Bulbs 
as Bob Taylor did here. 


For new, sure-fire G-E Flash Bulbs let you stop 
action at just the peak moment... to make a 
better picture. 


And new, improved G-E Flash Bulbs . . . with 
new quick-flash filament, new  supersensitive 
primer, new one-piece aluminum base-shell.. . 
give you sure-fire flashes . . . serve you better on 
multiple flash shots, too. They’re the easiest 
flashing bulbs General Electric has ever made! 


Progress /s Our Most Important Product 


GENERAL @@ ELECTRIC 








Flashed by Bob Taylor, Cordell, Okla, 





















You'll like G-E Midgets i the handy new 12-8-4 Pack 
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Use Imported CASTELL 
graphite-saturated Retouching 
Leads, extra strong and pure, 
in degrees ranging from 
the very soft to the extremely 
hard, 7B to 10H. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 
Store to order them. 





AS GOOD AS NEW 

SAVES YOU MONEY 
@ Our highly efficient production methods 
enables us to offer this service at relatively 
low cost. @For Sale: New Bellows 
Slides * Reconditioned Holders 













REPAIR (CHARGE 
$1.40 
1.50 
¢ New improved Film Holder 
11x14- $2200 « 12x20 - $3000 
Hoffman Professional Camera Repair Service 
269 Ellery St. + Bklyn 6, N. Y. 





$ prices 
5.0.8. FACTORY. J 





Sewice to the Profession 


High grade enlargements for Portrait and Commercial 
Studios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 














? 4 
: Write fer pri send film: 
lf; aoe 7273 Senre Menice Boulevard 


LABORATORY Hol ror 1 


Professional 
Photographer 
August - 1954 

















Gray, Falmouth, immed. past vice-pres.; Rufus Rezendes, 
New Bedford, pres.; Bradford Brayton, New Bedford, 
immed. past pres.; Alton Davidson, Brockton, vice-pres.; 
Clifton L. Fasch, Milton, sec.-treas. Happiest man in 
the group seems to be Mr. Brayton, who is handing 
the gavel and all the work that goes with it to his 
good friend and strongest competitor, Mr. Rezendes. 
Mr. Fasch, who was speaker of the evening, talked on 
studio business management. 


Mi Over 40 attended the June meeting of the Prof. 
Photog. Assn. of the Inland Empire (Calif.) at Redlands. 
This was the occasion for the annual banquet, election 
and presentation of awards. The new officers are Cas. 
Sermak, San Bernardino, pres. (seated at the piano in 
the accompanying photograph by the Gillman Studio 





and surrounded, from left to right, by his board): Mrs. 
Gene Newby, Riverside (standing in for her husband 


who is treas.; Glenn |. Miller, Banning, sec.; Dan 
Speyer, Redlands, dir.; Ed. Cespedes, Pomona, dir.; Roy 
J. Gillman, Indio, vice-pres. Mr. Speyer won the 
Commercial award and Mr. Cespedes the Portrait. The 
President's award (presented by retiring pres. Armand 
C. Lajeunesse, Redlands) was won by Ed. Chapman, 
Riverside. 


Mi Newly elected officers for 1954-55 of the North 


Carolina Photog. Assn. are James M._ Torrence, 


Salisbury, pres.; J. E. Vann, Washington, Ist vice-pres.; 


Walter L. Greene, Morganton, 2nd vice-pres.; Ed. T. 





| 
| 
| 
j 
| 
| 

















Bebiy piece of 
equipment the commercial photographer uses costs 
money and should make money. Hollistonizing prints 
on a basis of your investment, pays a bigger return 
than any piece of equipment in your studio. You in- 
vest almost nothing in material or inventory and 
absolutely nothing in special equipment. Use Hollis- 
ton Photo Cloth. 


Applied in three easy steps — quick, clean and the 


best protection you can give a photograph or blueprint. 


THE HOLLISTON MILLS, INC."Si2¢8°° 


NEW YORK * PHILADELPHIA e CHICAGO 




















(. 








x Mee x % :: - * $4.3 
= SY a 
PRE. Phases 


é HOLLISTO 
PHOTO-CLOTH 











PAYS YOU 
AN EXTRA 
~ PROFIT 
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JOIN IN OUR 
BLUE RIBBON 
CONTEST 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by 
displaying the original and the Blue Ribbon 
reproduction in his show window or case. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures but to sell photographs, 
EVERY PHOTOGRAPH ENTERED in this contest 
must be from a negative from which one or 
more prints were actually sold to a customer. 


WE PAY $25.00 cash for each photograph select- 
ed and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs are returned and 
the makers retain all other rights to their use 
or future sale 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 


2. No one may submit more than three photo- 
graphs in any one Contest. 

3. Entries must not have been 
exhibited before. 

4, Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 


published or 


5. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 

6. Entrant’s full name and address must appear 
on back of each photograph. 

7. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

8. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


FIFTEENTH CONTEST 
CLOSING DATE is September 15, 1954 
FROM ENTRIES RECEIVED between June 16, 
1954, and September 15, 1954, the judges will 
select Blue Ribbon Photographs for November, 
December and Janvary. 

ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 


month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY 
NOW! 


Photographer 


August 


1954 





Simons, Winston-Salem, sec.-treas. Three past presidents 


are also on the board cs directors: Don Barber, 
M.Photog., Hendersonville; Robert G. Hodgkin, Jr., 
M.Photog., Wilmington; Tim Hord, Shelby. Chairmen 


of the three districts into which the state has been 
divided are: Charles Craft, Mt. Olive, Eastern; David 
K. Gelbach, Asheboro, Central; Harley D. Ferguson, 
Gastonia, Western. The organization at present is 
quite hot and bothered over the state’s use and sales 
tax, one studio owner recently having been assessed 
more than $10,000 in tax, penalties and _ interest. 
Fearing that similar retroactive assessments may be in 
store for all studio owners, the association is at present 
busy raising funds to hire suitable legal talent to 
arrive at a fair solution to the problem. 


M@ As a result of the election which took place during 
the 1954 convention of the Southwestern Photog. Assn. 
(held Feb. 15-17 in Atlanta, Ga.) the following compose 
the new board. Moreland Herring, Waxahachie, Texas, 
pres.; Bob Easton, Muskogee, Okla., vice-pres.; W. D. 
Smith, Fort Worth, Texas, sec.-treas. Here they are in 
the accompanying picture — from left to right — 





Messrs. Easton, Herring and Smith. Serving with them 
as directors are: G. J. Shrader, M.Photog., Little Rock, 
Ark.; C. A. Taylor, Fort Worth; Leonard Sprouse, Truth 
or Consequences, New Mex.; Harper Leiper, Houston, 
Texas; Billo Smith, San Antonio, Texas; Merle K. Lawson, 
Vernon, Texas; George W. Shorter, Shreveport, La., 
and Offie Lites, Jr., M.Photog., Pine Bluff, Ark. 


HM The first 1954 regional meeting of the Oklahoma 
Photog. Assn. was held at the A. & M. College, Still- 
water, on June 27, with Henry Osborn of that city in 
charge. The scheduled for the Biltmore 
Hotel, Oklahoma City, on September 12, and will be 
under the direction of Ernie Curtis. 


second is 


M@ The 7th annual convention of the Prof. Photogs. of 
lowa was held in Des Moines May 16-18 with an 
attendance of well over 400. Officers elected for 
1954-55 are: Harry A. Hollett, Waterloo, pres.; J. D. 
Stern, Shenandoah, vice-pres.; Philip Salsbery, Cherokee, 
treas.; Robert A. Martin, Red Oak, sec. The board also 
includes: Kermit Buntrock, Storm Lake; Patton Apgar, 

















| FOR BETTER PICTURES 
| FROM EVERY 
ANGLE... 





THE AMAZING 
CONTORTIONIST 
GRAPHIC VIEW II! 


@ The precision-built Graphic View II 

is the acknowledged ace of studio cameras! It 

can handle virtually any commercial assign- 
ment outdoors, indoors, fashion, scenic, 
copying, scientific, color, infra-red or ultra- 
violet. Identical swings, tilts and shifts, on both 

front and back standards, are all on the optical 

| axis—and the newest model has a longer bellows 
draw than ever before. All controls are positive 


GRAFLE 


[ Hice-Ulinning ng. (amenad 














ne Features include 
Se Bubble level; Focusing 
hood clips; Four-sided 
removable Viewing 
Hood; Ektalite 
equipped ground 
glass back 





Great flexibility of 
both front and back 
permits almost un- 
limited combinations 
of adjustments of 
lens and film 


~~ 





16” bellows ex 
tension permits 
one-to-one copy 
ing, even with 
lenses up to 8” 





The front has a rack 
and pinion rise of 3” 
for controlling fore- 
ground and taking 
tall objects without 
tilting the camera 





Ihe 
may 
ward 
head, 
close to the subject 


entire camera 
be shifted for 
on the tripod 
to position it 





When wide-angle lens 
es are used, the camera 
front and back may be 


shifted forward on the Picea 


monorail bed 





Accessories include 
Recessed wide-angle 
lensboard; Accordion 
type lens-shade for 
use with any lens or 
adjustment 





locking—and the combined camera base and 
pan-tilt tripod head revolves full circle, tilts down 
90° and up 30°. From $148.50 (including case ) 

. a great buy that will serve you a lifetime! 


| Grafliex iInc., Dept. PPS | 
® | Rochester 8, New York | 
| Please send me details on the GRAPHIC | 
VIEW II | 
| Name | 
| Street | 
| City : 
| County or Zone State | 
Rms es es ee ee ee ee 
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BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 


Photographers can now make two sales instead 
of one with America’s most beautiful baby shoe 
bronzing . . . no inventory to carry. 
Miniature bronzed baby shoe . . . gorgeously 
FREE plated by the original BRON-SHOE Process. 
WRITE FOR YOURS AND FULL DETAILS TODAY! 


The BRON-SHOE Co. 72.0 °ouis 














One of the 
World’s finest 
PRECISION 

CAMERAS 


PROMINENT 


CAMERA 





makes anyone a 
master photographer 


$5750 
WITH COLOR SKOPAR F3.5 LENS 


With Ultron f.2 lens ......220.00 
With Nokton f1.5 lens ....270.00 





Kontur Sportsfinder Viewfinder .. 8.50 
Camera flash case with built-in flash pix unit 29.95 


WILLOUGHBYS 


110 West 32nd Street New York 1, N. Y. 
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lowa’s board for 1954-55. Left to right. Back row, standing 
R. K. Sunderbruch, dir.; Jess Andrews, dir.; Winton B. 
Medlar, M.Photog., dir.; Robert Eaton, dir.; Lyle B. Tyler, 
M.Photog., dir.; John Amborn, dir.; Phil Salsbery, treas. 
Second row: Harley Johnson, dir.; R. A. Martin, sec.; Harry 
Hollett, pres.; R. A. Townsend, immed. past pres.; J. D. 
Stern, vice-pres.; Fred Smith, dir. Front row: Adolph Fieler, 
dir.; Richard Finn, dir.; Patton Apgar, dir.; Kermit Buntrock, 
dir.; Harold Johnson, dir. 

Marshalltown; Harley Johnson, Atlantic; John Amborn, 
Fort Madison; Richard Sunderbruch, Davenport; Robert 
Eaton, Indianola; Adolph Feiler, Des Moines; Winton 
B. Mediar, M.Photog., Spencer; Harold Johnson, Clinton. 
An exceptionally fine program had been planned by 
Mr. Mediar, one feature arousing special interest being 
a debate concerning the advantages of selective as 
against volume selling. About 500 photographs were 
entered in the picture exhibit. Next year’s convention 
will be held again at the Hotel Savery in Des Moines, 
May 15-17. 


Mi The Massachusetts Prof. Photog. Assn. held their 
annual meeting in May and elected the following 
officers for 1954-55: Joseph J. Errico, Somerville, pres.; 
C. L. Fasch, Milton, vice-pres.; Ed. Leslie, Framingham, 
sec.-treas. With these three on the executive committee 
ore: E. L. Byrd, Malden; Augustus Haffer, Newton; 
Ernest Bushmiller, Brookline; Fred E£. Hinds, Ipswich, 
and Phillip G. McKeen, M.Photog., Haverhill. 


HM At the May meeting of the New Hampshire Prof. 
Photog. Assn. Wm. H. Manahan, Jr., of Hillsboro, who 
recently retired after many years in business there, 
was presented with a memento. During his first 38 
years in photography he never missed a meeting of 
the New Hampshire or the New England associations. 
Also active for a long time in the Photog. Assn. of 
America, he is now its fourth ranking living past 
president, his term having been 1925-26. 


M@ The Florida Photog. Assn. held their 19th annual 
convention Apr. 5-7 in Jacksonville and elected, as 
officers for 1954-55, Jim Jernigan, Ocala, pres.; F. 
Victor Rahner, Sr., M.Photog., St. Augustine, vice-pres.; 
Don J. Robertson, Bartow, sec.-treas. The program 
included Philippe Halsman, New York City; Giovanni 
Suter, M.Photog., Chicago, Ill.; Hillary Bailey, Hon. 
M.Photog., Atlanta, Ga.; A. B. Roth of Ansco; Herman 
L. Kubiac of Photogenic Machine; Vincent Thomas, 












MORE PROFITS with LESS WORK — 
Than in Any Other Studio Operation: 























4 \ Now! CAMO School Picture 
(FZ), CAMO Program : 
Actually Builds Program Opens Big New Market 
Prospects for _ for Professional Photographers! 
Portrait Business! Thousands have discovered this easy new 
way to increase profits—simply by join- 
That’s right! Camographing ing the Camo Program. It now makes... 
your schools familiarizes ~ Undergraduate school business profitable for 
hundreds of undergraduate ; professional portrait photographers. 
students, parents and teach- — Here’s the secret... 


ers with the many additional 


A A complete, compact, portable Camo unit per- 
services you have to offer. “ 4 A 


; mits up to 200 exposures per hour. And 















Build your portrait business | you have... ‘ 
while making immediate /| No costly darkroom work or overhead. Simply 
profits with Camographs. ~ send negative to Camo where... 
_ Write Camo today! ; Guaranteed quality pictures are developed 
\. tt and promptly returned in individual 





self-selling packets. The Camo program 

not only... 

Supplements your portrait business but in 

addition brings you in contact with 
. more portrait prospects than ever be- 

Write for Com- 

write ‘iiuuttea fore! So... 


Booklet on Camo Write, wire or phone Camo today. Ask for 
Program, Dept. : 

BAP. No obliga. Complete information on how you can 
tion. start making extra profits right now! 


ae “ “gor 
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Best Camera 
FOR A BETTER WAY OF 
TAKING 

PORTRAITS 







prarme (gj y 


AUTOMATIC PORTRAIT CAMERA 


Roll Film Magazine 


also 35mm 
Roll Film Magazine 


Unique ...sturdily constructed ...100 feet of 
70mm perforated or unperforated roll film pro- 
vide 325 pictures, 2%” x 33%”. Contains built-in 
motor drive and film metering equipment as in- 
tegral parts. Any length of film may be cut and 
removed from the magazine for processing at 
any time. 

Save those valuable hours formerly spent in 
the darkroom loading and unloading cut film 
holders, as well as processing each individual 
sheet of film. With the Beattie Portronic mag- 
azine, all cut film holders and hangers are elim- 
inated. 325 negatives developed and hung up 
for drying in less than an hour! This means 
that those hours of drudgery in the darkroom 
can now be put into profitable hours behind 
the camera. Just one of the many features of 
the Beattie Portronic. 

Write us today, and we will rush full infor- 
mation and the name of your nearest dealer. 


Fs ofographic 
roducts Inc. 
1000 North Olive St. 





Anaheim, California 
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M.Photog., of Kodak; Edith and Bob Garrett, Columbus, 
Ga.; Capt. Sammy A. West, U.S.A.F.; Charles Wick, 
Delray Beach, Fla.; David Avant, Tallahassee, Fla.; 
Richard Phillips, Lakeland, Fla. Joe Snyder of the 
Color Corporation of America, Tampa, conducted a 
direct color clinic and Mrs. Vi Dishinger of Jacksonville 
one on hand coloring. 


HM New officers of the Arizona Prof. Photog. Assn., 
elected at their convention, Harland A. 
Ludwig, Prescott, pres.; Emil Eger, Jr., Yuma, port. vice- 


recent are: 


pres.; Robert Markow, Phoenix, com. vice-pres.; Mrs. 
Beryl Waller, Phoenix, sec.-treas. The following directors 
complete the board: W. F. Ziegler, Phoenix; Arthur 
Blunt, Douglas; Ray Manley, Tucson; Robert Wilcox, 
Phoenix. 


Stereo in the Studio 


By Russell C. Hanson 








This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
available markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











THIS MONTH’S STEREO COLUMN centers around 
another young photographer in Rockford, Ill. The 
celebre in this instance stems not from the 
experiences of a professional studio operator, but from 
those of a free lance photographer who is successfully 
shooting quality stereos for a set price — and sticks 
to it. But first, let me introduce him to you. 

Ted Tremulis, a 33 year old war veteran, has been 
interested in photography for of 10 years. He 
developed this enthusiasm while serving in the army 
and has carried it over into his peacetime mode of 
living. Ted and his attractive sister Constance own and 
operate two floral shops in Rockford, Ill. 


cause 


all 


“Flowers By 


Connie,” the name of their enterprise, is certainly 
well known by the local citizenry. Mr. Tremulis was 
not available at the time | stopped there for an 


interview, he had left two weeks before on a business 
junket to Japan. However, his sister did a thorough 
job of briefing me on her brother's 
activities. 

Miss Tremulis pointed out that her 


photographic 


brother does 


not actively pursue photographic assignments, but 
being in the floral business exposes him to people 
who want color pictures, especially of weddings. The 


tie-in has proved to be a natural; and by adhering to 
the same principles of high quality and creativeness 


that they practised in their floral business, Ted's 
camera work is in demand, and at a fair price. 
With reference to weddings, Mr. Tremulis shoots 


anywhere from 30 to 80 stereos of each, depending on 
what he feels the customer wants and can afford. No 


set number of slides is stipulated beforehand, and 














MANAGER WANTED FOR NEW BRANCH OF 
ONE OF NATION’S LEADING PHOTOGRAPH STUDIOS 


Challenging Unusual Opportunity for 
Successful Portrait Studio Manager 


WHO IS PROBABLY SATISFIED WITH HIS 
PRESENT JOB OR OWNS HIS OWN STUDIO 


One of the nation’s largest volume photograph studios, cater- 
ing to national notables and social elite, seeks manager — either 
man or woman—for new studio in the New York City area, 
offering complete photographic service. Must have a proven 
record of accomplishment in sales, promotion and personnel 
(laboratory knowledge not necessary) end of high quality pho- 
tograph operation. Excellent salary plus liberal commission 
arrangement. All replies will be kept in strictest confidence. 


Write Box No. PP554—221 West 41st Street, N. Y. 36, N. Y. 














CLARKE INSTRUMENTS presents 


THE ae UNIQUE “READY” LIGHT 


FINEST PORTABLE " : ON FLASH HEAD 


ELECTRONIC 
FLASH UNIT 


@ Weighs only 8 pounds @Works on AC or its own 
@ Built-in charger works >attery 

in home, office @ Re-cycles in 6 seconds on AC 
© Its powerful intensity °F 9 seconds on its battery 





never weakens @100 watt second : erst santd 
@ 3,000 BCPS (Beam Candle Power Seconds) in 1/2500th WINDOW 
of a second) : TELLS EXACT 


hele), jeasiel. | 
MEGALUME is produced by a company with more OF CHARGE 
than 40 years’ experience in the manufacture of AT ALL TIMES 
the highest-quality electronic and communications 
equipment for the Armed Services. Absolutely no 
compromise hos been made for the sake of “price” 
| in a competitive market—o fact which is instantly 
} evident when you inspect the unit itself. From 
: capacitor to case, MEGALUME is the highest- IF YOUR DEALER 
quality photoflash unit made. CAN'T SUPPLY YOU 


| WRITE FOR FREE 
DESCRIPTIVE FOLDER 


Division of 
NATIONAL ELECTRICAL MACHINE SHOPS, INC. 
Silver Spring, Maryland 
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Your Transparencies 
Can Be Profitable 


when used for 


: ae 


NATURAL COLOR 


POST CARDS 


@ Uniformly Highest Quality 
®@ Lower Prices 
®@ Quicker Deliveries 


®@ Higher Commissions 

®@ Genuine 12 Pt. Kromekote Used 

® Rounded Corners If Desired 
(10c per M) 

@ Your Studio Name On Cards 





12,500 Cards 


Your Profit 











Or From Black & White Prints 
SILVERCRAFT POST CARDS 


(Black & White) 


2000 Cards 
Your Profit 


Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


we. 


PRES 5&8 'N Co 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 


Route 303A 
West Nyack, N. Y. 





usually all of the pictures are bought. 


He has just one flat price of $3.00 per slide, glass 
mounted. It makes no difference how many are 
purchased, the price stays the same. Ted's feeling on 
the matter appears to be that one picture is worth just 
as much as the next; otherwise he wouldn't have made 
it in the first place. It should be added that his 
customers buy their own viewers, although Miss Tremulis 
said that her brother will loan out one or two extra 
viewers to customers for the first week or so after the 
slides have been purchased. In that way the whole 
family and their friends can enjoy looking at the 
pictures at the same time. 

Miss Tremulis went on to say that her brother 
does not shoot black and white at weddings because 
he does not want to take business away from regular 
photographers. It should be stated that his photo 
activities, professionally, are channelled toward any- 
thing that has to do with flowers. This includes stereos 
requested by people who have beautifully landscaped 
homes and gardens, as well as floral arrangements 
and wreaths for funerals. The latter are done primarily 
for use in their own floral shops, Miss Tremulis said. 
Ted’s color slides have been very helpful when 
customers wanted to see samples of floral arrangements 
before placing an order. 

The above should serve to show alert professionals 
that stereo assignments are available, perhaps waiting 
unsuspectingly, in their own home towns. Most every 
community has a floral shop that could be developed 
into a continuing account for stereos along the lines 
described in this short story. Then too, whatever 
festivities involve colorful decorations, floral displays, 
or clothes, such as found in weddings, can be shot 
successfully with stereo, and turned into a profitable 
branch of any studio’s operations. 





The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it’s publicity for yourself! 
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MR. Harlow Schillios, since 1948 on the photographic 
staff of the Eugene (Ore.) Register-Guard, resigned 
recently to establish an aerial photo and news feature 
service of his own in that city. 


@ Congratulations to Mr. and Mrs. Nicholas Verderosa 
(he is a cameraman for the Greenwich (Conn.) Time) 
who added a baby girl to their family in May — their 
second daughter. 


HE Recent Federal Trade Commission charges of mis- 
representation in the sale of photographic albums and 
photograph certificates have been denied by the 

(Turn to page 53) 

















CAMILLE SALES TIP #1 


Picture “Packaging” 


Pays Off Big For You! 





Competition is hard to meet with old- 
fashioned “cracker barrel” selling on a 
per picture basis. 

You're bound to wrap up bigger and 
better sales by offering attractive pic- 
ture “packages” at a volume price. 

Camille’s complete line of handcrafted 
albums for every budget helps to make 
both your package and your price the 
most appealing. 

Fore xample, our 800 series provides a 
perfect “cornerstone” for wedding pack- 
ages ranging from $15 to $100, according 
to your prospect’s means. 

And don’t forget, the impressive set- - : 
ting of a Camille album not only helps 
you close the sale, but also means you lec 
ii aging 9 Hae \ your coverage’) 

‘ ‘ Now, as never before, you can be sure 

$ . of crisp, clear, border-to-border picture 

sharpness automatically, every time... 

easily capture ‘4x5 picture quality” 
on economical 120 film. 

Unlike any other camera, the remark- 
able innovations of the all-new Omega 
120 follow through all the way on the 
; ‘og ¥ supreme resolving power of great new 
Classic ae advances in camera optics. 

All ; ‘ es From its new magnifying rangefinder, 
AIDUmMS we more sensitive than the lens itself, to its 
exclusive retractable pressure plate for 
unvarying film flatness, every feature is 
expressly designed to capture and hold 
- way vividly-sharp, beautifully-lifelike def- 
: inition. 
: _ ef} | At the same time, completely auto- 
amu “|| matic resetting including actual change 
| of flash bulbs, as much as doubles your 
action coverage. Get the amazingly nat- 
Write today for complete catalog. ural “feel” of the all-new Omega 120 in 
See your professional stock house for prices. your own hands... and get the full story 
, 7 on why it can mean so much to you. 














Be Sure to Visit Booth 4 to see 
the Exciting, Sellable, Brand New 


| 
| 
Camille Albums on Display | 
at the P.A. of A. SHOW—CHICAGO | omega be 5 ae 
ST SP-C S, | makes sharper pictures sure and simple 
THE CAMILLE co., INC. (-) Created and manufactured by the makers of 


world-famous Omega and Automega enlargers 
19 Rockwell Place Brooklyn 17, N. Y. 


THE ALL-NEW 


For free folder write Dept. PRP8 


SIMMON BROTHERS, INC. 
| 30-28 STARR AVENUE, LONG ISLAND CITY 1,N. Y. 
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The Editor's Commentary: 














"Something new has been added," comments one of our readers in Lorain, 
Ohio, sending us a mimeographed postcard apparently mailed to every house- 
holder in that city as well as those on Rural Routes and to Post Office Box 
holders, under the new post office mailing plan which completely eliminates 
the need for mailing lists. "Now they pay you to have your picture taken!" 
he writes, and if you don't believe it, here's the postcard, quoted verbatim: 


"Dear Madam: You are cordially invited to bring your child, 2 months to 6 
years, to be photographed by our staff specialist. We are planning a series 
of newSpaper and magazine ads featuring 'The Child of the Year'! Whether 
your child is selected or not, the child will be paid a brand new dollar bill 
for posing! If selected, your child will be paid the usual model's fees and 
may be given a one year contract, (Subject, of course, to the parents' per- 
mission). Up to twelve different poses will be taken and our selection will 
be made on photogenic personality only. We wish to make it very clear THERE 





and will then have the opportunity to place an order if you wish. 
Yours very truly, 
WESTBROOK STUDIOS ... . . Ohio Division 
"Photographers of Children Exclusively" 


"P. S. No appointment necessary... Tuesday, June 15, Place... . Antlers 
Hotel, Lorain... . Time 1 PM to 8 PM. 








The capitals and underlines are just as they appear on the card. If there 
is an Ohio Division of these studios and the entire scheme is operated with- 
in the State of Ohio, then of course the FIC fair trade rules are ineffec- 
tive. Even if they were it would only be necessary for the studios to show 
a set of layouts for the proposed advertising and, assuming that every child 
brought in is actually given a brand new dollar bill, it would be a Simple mat- 
ter and one almost unassailable legally, to claim that none of the children 
were sufficiently photogenic for the desired purpose. 





I can only see one answer to a propoSition like this and that is to meet it 
on the same basis. When the average photographer wants to promote baby busi- 
ness he usually resorts to a contest and, when all promotion costs are total- 
ed up, I believe they will easily amount to at least one dollar per sitting. 
This card was mailed about a week before the proposed sitting date and cer- 
tainly if the average town or city is as closely covered as Lorain was, the 
local studios are almost certain to learn of the mailing almost immediate- 
ly. My advice would be for the local studios to band together at once and, 
with large advertisements in the local papers, themselves offer one dollar 
for each child brought in to be photographed on that same day or during that 
same period. It should be emphasized that this is not because photographs 
are wanted for any advertising campaign but solely because the local studios 
want to prove to the public that their work is equal, if not better, in qual- 
ity to that of any itinerant organization and to remind them in addition that 
the local studios keep the negatives on file, guarantee their work and are 
permanently in town to make good on all promises. I think if that were done 
it would be a long time before this outfit, or any other, would try the stunt 
again. 
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Above is Fonville Winans, whose 
methods are explained in detail 
in the following feature, busy 
shooting a three quarter length 
formal in a bride’s home, the 
scene being recorded by another 
4x5 Speed Graphic, not hand held 
as Winans uses his. Note that his 
single bounce light is a #11 
photoflash and his exposure is 
always 1/200th second. In_ this 
case his stop was F/11? and the 
resulting portrait appears at the 
right. 


FONVILLE WINANS 





LOUISIANA WEDDING 
MAESTRO 
By Arthur A. Kleiner 


EVER SEE OR HEAR of a camera that comes equipped with a 
FONVILLE WINANS, bottle of ammonia, and with pins of various sizes and colors? 

M.Photog. When Fonville Winans, M.Photog., the Louisiana master of 
wedding photography, shoots a wedding his camera case has 
space appropriated for just these articles. Of course, the pins are for emergency 
use, and the ammonia is for the faint of heart; but who other than Fonville would 
have thought of either? Among other paraphernalia he carries a small flask of 
whiskey and a box of aspirin (to bolster failing spirits), bags of rice with his name 


printed on them, and a garter to impart a touch of “cheesecake” to the wedding 
album. 


FONVILLE WINANS 




















FONVILLE WINANS 


Fonville’s wedding treatment from start 
to finish devolves on the basis of doing it the 
“right way.’’ He is an ardent advocate of 
Emily Post and other authorities on proper 
wedding procedures. 


“Actually,’’ says Fonville, ‘‘l dominate 


the whole arrangement, tactfully, of course 


| keep the bride and groom constantly cued; 


they know just what's going to happen next, 


therefore there is no confusion involved.” 
As the reader may be aware, wedding 
procedures and customs vary not only from 


FONVILLE WINANS 














one church to another but also from one 
region to another. And Fonville Winans 
makes it his business to know these variations, 
consequently his popularity as a wedding 
photographer is enhanced. With the 
customary confusion at a wedding it is a 
boon to the bride and groom to know that 
someone present is seeing that things ‘go 
just right.” 


When questions about correct proce- 
dure arise, someone says, ‘ask Fonville.’’ 


“On what 
layer do | cut the cake?”’ “In what order do 


The bride wants to know: 


we form the receiving line?’’ “Does the 
grooin stand on the bride's right or on her 
left?’’ ‘“‘What about the flower girl and ring 
bearer; how do we arrange them for the 





group pictures?” 

The father will ask whether the bride 
should take his left arm or his right when 
going down the aisle. In our town Catholics 
and Episcopalians go down the aisle on their 
father’s left arm, whereas other denomina- 
tions take the father’s right arm. 

These and a thousand other questions 
are asked of Fonville, who asserts that the 
wedding photographer should have the 
answers from A to Z at the tip of his tongue. 
Knowing the right will assuredly 
make life more pleasant for the _ photo- 
grapher, his public, and the profession as a 
whole. The well-informed, proficient photo- 
grapher is in demand, and it is he who is 
recommended to friends and relatives as ‘the 


answers 


























photographer to get to take your pictures.” 

Now let's go with Fonville to one of his 
wedding assignments, and catch a glimpse 
of his lighting arrangement. The conven- 
tional photographer would probably carry 
along a few floodlights, or else hit ‘em with 
flash from the camera, but not he. Fonville 
carries along a skylight! Sounds fantastic, 
doesn’t it? 

A flashlamp does the trick! Using a 
small flat reflector on an extension stand, as 
shown in one of the accompanying illustra- 
tions, he directs the light into a corner of 
two walls and the ceiling, keeping the lamp 
at an approximate distance of four or five 
feet from the corner. The result is a broad 
source of light which diffuses softly and 


naturally throughout the room, just as the 


light from a skylight would act. This flash is 
synchronized to the camera by a_ long 
extension cord which enables him to move 
about for angle shots and the adjust his light 
to any desired position. 

It makes no difference, 
Winans, whether you use peanut size or 
large lamps, just so _ shutter speed, 
diaphragm and lamp are all adjusted to the 
combination that will produce the _ best 
results. Standardizing, as he does, on one 
type of lamp and a shutter speed of one 
two-hundredth second, Fonville’s lens stops 
rarely exceed a range of from F/11 to F/5.6. 
Of course this type of lighting permits of 
many variations, such as adding extension 
lights for back and side lighting. For this 
indirect lighting Fonville always uses a #11 


according to 














lamp while for direct lighting, which he rarely 
employs, he prefers the #5. 


Most of his formal portraits are close- 


ups or three quarter lengths, but he always 
shoots at least one full length. Because most 
brides have pretty waist lines he tries to 


emphasize this feminine asset for, as he 


FONVILLE 
WINANS 


Taken at stop F/| 


says: ‘‘generally speaking, it is not long for 
this world.” Among the formal pictures that 
he shoots with the #11 lamp are: the bride, 
the bride and bridesmaids, the bride and 
groom, the entire wedding party and, when 
desired, the complete family group. 


All of the formal portraits illustrating 


Taken at stop F/6. 


FONVILLE 
WINANS 








This portrait was taken at 
stop F/10 but don’t over- 
look the very clever double 
printing job on the screen 
of the television set, evi- 
dently from an_ informal 
shot of the bride and 
groom. 


FONVILLE 
WINANS 


this story were taken with just one #11, 
using the technique explained which, incident- 
ally, is now often referred to as ‘‘bounce’’ 
lighting. A look at the illustrations is enough 
to show that the results Winans secures are 
no accidents. Some were made with the flash 
directly behind the bride (see illustration at 
lower left on page 34) yet there is no loss 
of detail or lack of texture quality. How 
easy it would be for anyone not experienced 
with this lighting to botch the result com- 
pletely! 
Though still employing only the one 
Fonville sometimes combines direct 
with indirect lighting by the simple method of 
tilting his reflector slightly toward the subject, 
thereby letting a little of the raw Iight spill 
over to produce the effect ordinarily secured 
by a spotlight. Also, and as shown in the 
picture of Fonville at work on a sitting, to 


lamp, 


facilitate control of his camera angle and 
further to hasten the always essential element 
of finishing the complete job on time, he 


holds the camera in his hands instead of 
working with tripod or stand, preferring to 
work with range finder and 
instead of the ground glass. 

It is easy to understand’ that this type 
of lighting almost 
unorthodox negatives 


view finder 


invariably produces 
and this is where 
Fonville’s art in projection control comes in. 
| have seen him produce beautiful prints 
from negatives | myself would have given up 
as lost. He works with the utmost care in 
the darkroom and to him there is no such 
thing as a “bad’’ negative. Under the 
enlarger he is a magician, a contortionist, a 
man seemingly with four hands and a 
thousand fingers. Of course considerable 
hand work on the negative is resorted to in 














FONVILLE WINANS 


addition to the projection control. Offering 


a word of warning, he suggests that the 


bride not be placed near a light background 


because that will cause a loss of detail in 
the veil. Usually he works up the veil anyway, 


as well as the gown and bouquet, because 


FONVILLE 





so much of the detail is subdued by the soft 
lighting. The outer edges of his prints are 
usually flashed with raw light to burn them 
in, while the faces of the sitters are held 
back about a third of the total printing time. 

So far as posing and placement of the 


WINANS 























bride are concerned, Fonville tries to get 
away from the conventional wedding atmos- 
phere when taking the formals. He takes 
advantage of whatever furniture or fixtures 
are present, attempting to blend them into a 
pleasing arrangement without detracting 
from the bride herself. Venetian blinds, 
stairways, drapes, doors and doorways are 
among the props or locations he may utilize 
in order to obtain a desired effect. Yet none 
of this is done at random; every horizontal, 
vertical or diagonal line means something to 
him in planning a composition and he tries 
to work in all of them accordingly. 

Rushing through half a dozen weddings 
over a weekend as is quite common with 
many studios, is not Fonville Winans’ dish of 
tea. He averages about sixty five a year but 


it must be remembered that he works alone 
and spends easily three and a half hours on 
each wedding, beginning with the formals 
about an hour before the time for the cere- 
mony and finishing later with the ‘‘going 
away” shot. He never refers to his pictures 
as “candids” but talks only about ‘wedding 
photographs” and the total for one wedding 
will seldom be more than thirty, including 
the formals. 

He shows proofs, made by projection, 
in 4x5 size and from these leaves it entirely 
to the customer to select or reject at will. 
None of his work is ‘“‘pushed’’; in fact he 
has been accused of having no sales tech- 
nique whatever. How true this 
of course an open question. 


may be is 
Many leading 
(Turn to page 56) 














Blue Ribbon Photograph 


By 
Robert J. Chinn, Pueblo, Colo. 

























By 

Philip Shay’s 
Studio, 
Seattle, 
Wash. 


Honorable 
Mentions 


By 
Mack Gonzales, 
Master Art 
Studio, 

San Antonio, 
Texas 
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CRITICISM: 


THE MAKER of this month’s example has furnished us 
no information as to just how he proceeded which of 
course never makes things any easier for the critic. 
However, the result could have been easily accom- 
plished with one fill-in light and a spot from the left 
rear and we will have to proceed on that assumption. 
The lighting is sufficiently well balanced in that there 
is very little white paper and a minimum of black 
shadow, resulting in a nice wide range of tones. As 
for the lens work and processing we can find nothing 
to criticize. 

We cannot say as much, unfortunately, for the 
general arrangement from a compositional standpoint. 
It is spotty, jumbled and confusing. On one side we 
have two pipe stems which, with the dog’s tail, lead 
the viewer's eye right out of the picture. On the other 
side we have a large and almost empty pipe rack 
with resulting holes and spots which compete for 
attention with the items opposite. There is one pipe in 
the rack but that, positioned where it is right against 
the edge of the print and with the stem curving out 
of the picture, would have been better omitted. It 
would seem that, unless this photograph was planned 
to advertise pipe racks, one of these would have been 
sufficient. It would help considerably if either had 
been replaced with any other suitably masculine object. 
There would have been more human interest value had 
the pipes shown at least some evidence of use. A 
somewhat lower viewpoint would also be more effective. 


It is our impression that the main subject is 
intended to be the package of tobacco. If so, taken 
purely by itself, it has been well rendered and the 
top, with its revenue stamps and the like, has been 
neatly subdued to lend emphasis to the face of the 
package. Nevertheless the latter is lost to a considerable 
extent in the confusion of accessories. 

Let's see if by eliminating part of these accessories 
we cannot make the print more attractive. With a piece 
of cardboard or paper, crop off the top of the picture 
down to and including the tip of the smaller pipe 
stem, but don’t cut off the dog’s tail. Doing this gives 
us more attention effect for the package, leaves space 
at the bottom 
desired and, by reducing the size of the illustration 


into which type can be stripped if 


would cut costs by enabling its use in smaller space. 
The effect will still be far from perfect because of the 
two pipe stems going out of the picture in the upper 
left, but it does present a fair example of what can 
be accomplished by the process of elimination. 
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IT’S ALL IN KNOWING HOW! 
By Harold Christopher 


WHEN YOU LISTEN to John Muller talking about advertising photography, you 
wonder why everyone doesn’t enter this lucrative profession. Let’s suppose you’ve 
looked over a portfolio of his fine pictures and picked out an outstanding one, you 
may ask ‘How did you do that one?” 


The answer is usually, ‘Oh, that was easy. | just... .”’ 


He appears unaware that without his technical knowhow and the long periods 
of experimentation that he has devoted to the picture, it might not have been made 
at all — or might be far less exciting. It's difficult to entice him into talking 
about his work although he’s perfectly agreeable about sharing his knowledge of 
photography with his colleagues. Muller does share (with other top advertising 
photographers) a disbelief in the existence of ‘‘secret’’ methods or formulae for 

















producing any given result. 


has ever been made can mystify John Muller 


or his peers. 
trick was done, 


technical effect. 


or 


how 





No picture that 


They can tell exactly how any 
to produce any 


Muller's own work involves every known 


camera technique, illuminating agent and 
dodge of darkroom chemistry. And although 
Muller 


inani- 


he handles people extremely well, 


confesses that he’d rather work with 


JOHN MULLER 




















mate objects. “In photographing human 
beings there’s always an element of uncer- 
tainty. One of the greatest,’’ he adds 
ruefully, “is that after the client himself has 
picked a model he may not like the result. 
No client known to photographers has ever 
disliked his own product so still life is safer 
and more rewarding.” 


Because of his easy going approach to 
the problem of handling the varied subjects 
that pass in front of the camera of an 
advertising photographer, Muller eliminates 
the element of anxiety, an emotion that 
sometimes creates tension and makes a hard 
job even harder. This photographer has a 
well founded confidence in his ability in 
spite of his unusual modesty. 


For instance, he was asked to illustrate 
a headline that went something like this, 
“Give yourself a lift.'’ The picture called for 
Muller didn’t get 
excited and start shouting about unreasonable 
clients who demand that escalators be 
stopped in busy stores. He didn’t go to 
Macy’s, the most famous name in escalators. 
He went quietly to Radio City and arranged 
to have one escalator stopped before regular 
business hours began. Then Muller studied 


a boy on an escalator. 


the escalator that was going to appear in 
the picture, went back to the studio, booked 
his model, and packed the following equip- 
ment to take out next morning: a 4x5 Speed 


Graphic with wide angle lens, two flash 
reflectors, flashlamps, a spun glass diffuser 

















and a tripod. 

He knew before he started out that in 
order to get enough escalator atmosphere 
so the moving stairway could be readily 
identified he needed more material at the 
sides than an ordinary lens would cover. 
Muller also knew exactly where he was 
going to place his lights, one over the head 
of the boy, the other — diffused with the 
spun glass — at the camera. Finally he 
knew how to direct the boy to elicit the 
expression and pose that he wanted. To 
Muller this was a simple job in spite of the 
apparent difficulties. 

His success in making multiple exposure 
photographs is equally striking, yet he tosses 
them off with the same ease as a straight 
shot. When you pin him down as to how he 
achieved a certain effect in a montage, he 
seems surprised that anyone should be 
interested in the method he used. In a 


montage where stars serve as a background 
for a perfume bottle he worked out a unique 
method of achieving a well composed star 


backdrop. First he photographed the bottle 
against a dark background. Then he bought 
a piece of ordinary window screening and 
cut out a circular piece about the diameter 
of the lens. He made two or three of these 
round cutouts and placed them, one over 
the other, directly in front of the lens. Next 
he took out a large sheet of black card- 
board, made a pinhole in it, let the light 
from a spotlight shine through the pinhole 
at the camera, and made another exposure 
on each of the negatives he had already 
shot of the bottle. The multiple window 
screens in front of the lens turned the pinprick 
of light into a star. Muller then repeated 
the procedure wherever he wanted to place 
a star, adjusting each star’s shape by turning 
the screen in front of the lens. 

Modest John Muller refused to admit 
that still another multiple exposure photo- 
graph might cause a great deal of trouble 
for a less experienced and competent photo- 
grapher. This was to be a photograph for a 
jewelry advertisement. The layout called for 
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a photograph of a girl wearing jewelled 
earrings with other earrings scattered over 
the surface of the photograph. At first glance 
the assignment seemed ordinary except for 
the fact that the earrings were made of 
rhinestones and other glittering items. The 
type of lighting needed to enhance the 
brilliance of the jewelry would also have 
brought out any gloss in the photograph over 
which pieces were laid, and any such high- 
lights would have defeated the purpose of 
the picture. 


Muller had no trouble surmounting this 
obstacle because he has had as thorough a 
grounding in darkroom 


techniques as in 


camera work. He turned to Eastman‘s Opal 
V, a paper with an absolutely matte finish. 
After making the first negative of the model 
wearing one pair of earrings, he made a 
print on that. Then he spotted the other 
jewels around on the print in a pleasing 
composition and lighted them without regard 
to the photographic background of the girl 
and earrings. 

The studio where Muller works is a 
typical advertising photographer's setup. He 
has large space in a penthouse on Fifth 
Avenue with every known type of camera 
and lights, and spacious darkroom quarters. 
He does his own darkroom work because he 


JOHN 
MULLER 











prefers to guide his pictures from inception 
to finish. 


The one unusual feature of the studio 


is his office. There, in addition to an 
imposing pile of samples, one wall is com- 
pletely covered with pictures. Not one of 
these wall decorations is an advertising 
illustration. Instead, John Muller has hung 
prints of the pictures he has made for fun. 
He keeps very quiet about his avocation but 
other professionals who have seen these 
aren‘t reticent about proclaiming that Muller 
is one of the few pros who takes serious 
photographs for his own pleasure. 

His documentary photographs of New 
York, particularly some sections that either 
have vanished or will soon be swept out on 
the tide of progress are not only great by 
documentary and historical standards but by 
pictorial criteria as well. While he seldom 
talks about his hobby and rather dislikes 
having his hobby pictures published, Muller 
admits that the black and white picture that 
brought him more money than any other was 


JOHN MULLER 


a hobby picture. 

He was visiting the Central Park Zoo 
on a fashion assignment. His model was 
posed against the cage of a huge white polar 
bear. The bear was splashing happily in the 
cool water while the human beings who 
watched him almost suffocated in the summer 
heat. At a moment when the animal looked 
most blissful Muller took his picture, instead 
of the model's. That famous 
photograph has been sold more than a 
dozen times and has brought in considerably 
over a thousand dollars so far. It has been 
used as a large space advertisement by the 
Carrier conditioning 
others. it’s 


polar bear 


air people 
Since unlikely that the polar 
bear's coat will go out of style, the photo- 
graph has a long and 


expectancy. 


among 


profitable life 

One of the few pictures 
confessed he found difficult 
still life of decorated candles. The original 
was in color. The layout required some space 
at the top for a greeting from the client. 


that 
was a 


Muller 
lovely 








The latter had specified ‘beautifully decorat- 
ed” candles, but there was no such product 
on the market. Muller perforce became a 
candle decorator par excellence. He bought 
gaily colored ribbons and other decorations 
and applied them himself in compositions 
that would make the individual candles 
exciting and would also provide a variety 
of colors and harmonious designs when the 
candles were bunched. 

To make them stand up in a carefully 
composed group he filled a box with sand 
and placed each candle solidly therein. 
Then he lighted the set and focussed the 
camera. Before touching a match to the 
candles he closed every door and window 
so the flames wouldn’t flicker or wave. He 
knew he had to work quickly to keep the 
candles at their full length with just the 
tapered tips lighted so he shot immediately 
— once! That did it. 


When Muller was pressed to describe 
just One more job he said he couldn't think 


JOHN MULLER 


of any that were particularly hard to do. 
However he pointed out how he had failed 
in one instance to get exactly what a layout 
described. An underwater scene was 
designed to that a certain capsule 
container was waterproof. He bought a fish 
tank and small tropical fish that wouldn’‘t 
overshadow the featured capsule, which was 
about two and a half inches 
lighted the tank with spotlights. When he 
was satisfied with the illumination he 
unscrewed the spots and replaced them with 
flashlamps. The lights were synchronized to 
the shutter of his 8x10 view camera. He 
waited until the fish swam into the positions 
indicated in the layout and then shot. 


Muller took several exposures and 
turned out several excellent photographs but 
he’s still apologizing because there was sup- 
posed to be a fish in the lower right hand 


show 


long. He 


.corner and none of the fish would swim into 


that 
comes 


position. 
from 


This criticism, 
the photographer. 


remember, 
The client 























Most clients 


was delighted with the picture. 


are happy when they deal with a_ photo- 
grapher who knows his job and doesn't have 
to ‘“‘*make a production’’ out of every assign- 
ment. John Muller is such a photographer. 


His method is simple and direct. He 


breaks down each assignment: what does 


the client want to sell, prove or emphasize; 
how may this be done with the least compli 
cation? it all 
him! And why not? The most difficult prob 


lem is only the sum of the details involved. 


No wonder seems ‘‘easy’’ to 
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FOUR LIGHTS were used for this portrait: a diffused 
flood at the camera, a spot to the right of the camera, 
another spot (for a hair light) at left rear, and a flood 
at right rear to illuminate the background. The exposure 


was 1/25th second at F/11 on Super XX film, developed 
for 12 minutes at 68 in Microdol. The print is a 
projection on Indiatone B, developed four minutes in 
D-52, one-to-one. 


WE HAVE HERE a very attractive subject, very well 
treated. In fact this portrait is considerably above 
the average of those usually seen on this page. 

While your critic thinks the lighting is a little flat, 
it is not enough so to be disturbing for a portrait of 
this type and, while the engraver may not be able to 
retain them, the tone values and modeling of the face 
have been rendered with great delicacy. The catch- 
lights in the eyes, obviously artificially placed, are 
perhaps the most disturbing feature as they are only 
pin points. The face has a sweet, pensive expression 
and the lips, especially, lack the false gloss to be 
found in many pictures of women. 

The maker handled the veil beautifully. Not only 








has he taken advantage of it to narrow a face which 
might otherwise have appeared too broad, but he has 
brought out the full detail of the lace without a single 
highlight that might detract from the face. 


The background also has been nicely treated, 
providing just the right amount of separation. While 
the spacing is good we feel that the head is a little 
large for the picture area and, due to the pose and 
the closeness to the top of the print, seems a little 
pushed down. 


The retouching has been quite well done except 
for the quite obtrusive shadow directly below the 
lower lip and the one cast by the nose, both of which 
should have been removed or at least considerably 
penciled down. The negative seems to have been well 
exposed and developed, though the tone of the print 
is a little cool. 

While we have had considerable to say about this 
portrait the fact remains that it is a very charming 
photograph and one which grows in appeal the longer 
it is studied. We can only wish that all professionals 
would do as well. 
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SNAP THAT ACCIDENT! 
By Haviland F. Reves 


HERE’S A SUGGESTION for the many professionals 
who are seldom out in their cars without at least a 
press type camera outfit handy. Accident photography 
has often been discussed in these pages as a source 
of worth while revenue, but usually on the basis of 
making preliminary arrangements with attorneys and 
insurance companies to be on call. Russell L. Byerly, 
who owns the Byerly Studios in London, Ohio, finds it 
well worth a bit of extra time and the cost of a few 
extra negatives to make what photographs seem 
advisable of any accident that occurs within the range 
of his alert eye. 

Nobody wants accidents to happen, but they do 
happen, everywhere and all the time and whenever 
Byerly comes across a traffic crash or anything of the 
sort he promptly takes suitable pictures to show what 
occurred, the extent of damage visible at the time 
and any indications of presumptive liability. The 
special requirements of such photography, such as 
carefully noting time and place, distances and 


Dear Sir: 


EVER 





positions, camera height and position, lens and similar 
details — essential data which may later be required 
if the case goes to court — are already too well 
known to warrant extensive explanation here. 

The point is that Mr. Byerly really makes such 
photographs (and mind you, we are not speaking of 
any which he takes on regular assignment because for 
those he charges his regular rates) “on speculation”, 
horrid term though that may be. Back at the studio, 
and with the negatives processed and filed, he mails 
an inexpensive mimeographed postcard to the persons 
involved — just such a simple two cent government 
postcard as is reproduced in connection with this 
article: Names are usually available from police and 
press records and similar sources — details can often 
be secured on the spot from principals involved. 
Sometimes it happens that all have left the scene, in 
which case the license plates will offer sufficient clues. 

The important thing is promptly to notify those 
concerned that negatives have been made and pictures 


Our Photographer took pictures (1Ae@,23-S¥ 
at US. hove de, Nokra oF Kov Oo, D4 ce 


where a Motor Vehicle 


wned or driven by you 


was involved in an Accident.You may secure 
Photographs,as we keep all such negatives on 


file,by contacting us, 


Phone- 
London 279-W 


BYERLY STUDIOS 
16 East High Street 
London, Ohio 
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are available, before they make other arrangements or 
perhaps even waive or sign over rights which could 
have been exercised had they known of the existence 
of such photographic evidence. The cost of a few 
negatives is small and many owners of general purpose 


studios, especially in the smaller towns, often have 


LOCAL CONTROL 


more time to spare than they would like. Even if only 


a small percentage of such gambles pays off in 
actual orders it’s worth while. What's more, it means 
favorable word of mouth publicity which may well 
lead to additional to be 


ignored these days! 


business. And that’s not 


OF NEGATIVES 








CHANGING PRINTING DENSITY IN PRESELECTED AREAS 


BY DAVID MACFIE 


SOMETIMES EVEN the softest papers do not produce 
good prints from negatives having wide density ranges. 
Such negatives are very difficult to print because even 
soft papers cannot respond, the way the photographer 
would like, to extremely thin shadow areas of contrasty 
negatives. 

This problem is often especially difficult for the 
small portrait studio which may not have the softest 
available grades of paper as a standard item in the 
studio stock room. However, there is an answer to this 
difficulty, and it lies in local control over the densities 
in the troublesome areas of the negative. 

There is a water soluble red dye called New 
Coccine which gives photographers a convenient method 
of localized dodging. This dye is furnished in powdered 
form and readily goes into solution with water. By 
mixing a few different concentrations of New Coccine 
it is possible for the photographer to alter the densities 
of certain negative areas to almost any degree 
required. For example, thin areas can be held back 
while the other areas of the negative are being 
printed. By using New Coccine, highlights may be 
emphasized, shadow detail brought out, and middle 
tone separation enhanced. 


One of the common uses of New Coccine is that 
photographers find it very helpful in improving portrait 
negatives which have too extreme a density range. 
This could have been caused by inadvertence when 





the lighting scheme was set up; perhaps the supple- 
mentary lighting was not properly balanced to the 
main illumination. If this is the case, the negative 
may show heavy shadow areas which are particularly 
undesirable in most portrait work. With New Coccine, 
shadow details can readily be treated to improve the 
negative. 

New Coccine has also been used where it is 
desired to produce a quantity of identical prints from 
the same negative. The negative can be 
dodged to produce the best possible prints. 
case of enlargements, 
obviates the 


carefully 

In the 
with New Coccine 
dodging each print 
individually during its exposure time, and does away 


treatment 
necessity for 


with the variations from print to print when this 
individual dodging is done. 
Similarly, some commercial photographers have 


found that this dye is in many cases to be preferred 
over pencil retouching. The New Coccine solution adds 
no texture of its own to the finished print, and so 
permits retention of the exact surface qualities of the 
subject. 

For those who may be interested in using New 
Coccine here are a few suggestions regarding its use: 

When mixing the dye it is a good idea to 
prepare two, or preferably three, solutions of differing 
concentrations. Mark separate small bottles plainly, 
and use them as containers, so that you can identify 


require for a good New Coccine job. 


Here Mr. Macfie shows everything you 
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the “weak,” the “medium” 
Coccine concentrations. 

One of the easiest ways to apply this dye is by 
placing the negative emulsion side down on the glass 
of a light table. Choose the concentration of solution 
you believe will be required, and apply it. Apply to 
large areas with a cotton pad, and to small areas 
(where more accuracy is required) with a camels hair 
brush. The brush or pad you use should be damp, 
but not wet. 

Incidentally, while it is customary to apply New 
Coccine to the back of the negative, it may be applied 
to either or to both sides. If you don’t want to work 
on the negative, you can work on a separate sheet of 
film base which has been cleared in 
superimposed over the negative. 

When applying New Coccine it is best to build 
up layers of deposits, applying several thin coatings 
rather than one heavy coating. Of course, each coating 
of this dye solution should be practically dry before 
applying another coat over it. With a little practice it 
is possible to obtain smooth and continuous gradation 
with New Coccine. 

One of the big advantages with this dye is that 
it may be removed from the negative if an error has 


The Marketplace 


and the “strong’’ New 


the fixer and 


been made, or if it is desirable for later filing. For 
partial removal of this dye, just wash the negative in 
water; for complete removal soak the negative first in 
a 1% solution of sodium bisulphite or potassium 
metabisulphite, then wash in water. (There is an 
alternate method of completely removing New Coccine: 
Soak the negative 15 to 20 minutes in a 10% 
solution of sodium hydrosulphite, then wash 10 to 15 
minutes in running water). 

Avoid standing droplets of the dye solution when 
applying New Coccine — they may cause uneven 
printing density. A small bit of cotton twisted around 
a pencil point, or a brush handle will take up the 
surplus solution on the negative surface. 

It is not advisable to attempt to use New Coccine 
as an opaquing medium. It is not designed for this 
purpose and will not give good results when it is used 
for blacking out negatives. It is designed as a dodging 
medium for modifying 
such it does a good job. 

As a final note, New Coccine is economical to use. 
A little bit of this concentrated dye will make enough 
solution to last the average studio for months. It may 
well be the answer to some of your problems in secur 
ing better prints. 


negative contrasts, and as 








items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 











Merix Chemical Co. 


: announces new destaticizer called 
Where addresses are not given, a postcard re- Rins. By adding 10cc to each 1,000cc water used for final 

‘ ° wash of negatives, later difficulties with dust attracted by 
quest will bring them to you promptly. pect nit os eteated WManialt ne he 
NOTE that these static electricity are eliminated. onintiamma e; economica 


Quart bottle of concentrate, costing $3.95, makes three gallons 


. . §.0.S. Cinema Supply Co. announce three models of 
ments dog solely those of the manufacturers or their $.0.S. Titler and Special Effects Kit, usable with most 
distributors. types 16mm and 35mm movie cameras, for producing widest 

range titles, trick films, cartoons, animation, etc. For vertical 
. Incontra’s precision made in Sweden Preston BC Roto Flash or horizontal operaiion, front and rear illumination, with 
is new flashgun with turret head holding five bayonet base table adjustable north, south, east and west. Particularly 


flash lamps (all alike or different sizes) which are individually 
hand rotated into firing position before reflector. Lamps are 
set in holder which snaps instantly into place on turret at top 
of battery case. With extra holders (magazines) costing $2.49 


valuable for professionals engaged in photography for TV 


Prices range from $159.50 to $295.00. Circular on request 


. Philip A. Hunt Co., after year of exhaustive development 


each, loaded and ready, five new lamps are snapped into and testing, announces Flash-O-Graph High Speed Liquid Fixer 
place as rapidly as previous five are shot. Fits all cameras said to fix many more square inches film or paper more 
with pre-synch. shutter; mounts either side or, on reflexes, at speedily while maintaining initially high fixing speed right up 
forward angle. Adjustable reflector for different size lamps; to exhaustion point. Fixing speed and life are controlled by 
tough, plastic covered aluminum battery case; positive spark simple dilution. Commercial pan film clears in less than 60 
condenser unit. Takes standard 22'%-volt hearing aid battery seconds; photomechanical film in less than 20, paper in les 
Price $14.95. Adaptor. unit with special reduction sleeve to fit than 45. Hardening quality may be controlled as desired 
either screw type or bayonet type vertical socket flash guns, Shipped in cartons containing four one gallon jugs fixer, four 
$8.95. one pint bottles hardener, two measuring graduates. (/Ilustrated 
‘ Interstate Photo Supply Corp. have added to line of 
speedlights new model for professionals: Favorit Ultrablitz 
Electronic Flash Gun. Features 150 watt second output with 
outlet for extension flash; operates on storage battery; has 


builtin a.c. converter for use with house current. Guide number 
for daylight color is 65 to 70. Price $159.50 for 
and lamp; extension lamp $44.95. Also available is 
intensifier doubling output; completely portable; making this 
one of largest output portable units for professional use 
Intensifier costs $79.50. Another addition to line is Servoblitz, 
four pound auxiliary slave unit usable either on three regular 
D batteries and storage battery, or 110-volt a.c. This has 80 
watt second output, with cycling time five seconds on battery, 


basic unit 
auxiliary 





three on a.c. Operates without cords by means of photoelectric Hunt's new Flash-O \ 
cell; may also be synch. with camera as independent speed Graph high speed li - 
light. Price $129.95. quid fixer 
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New trays 
from 
Calumet. 





Calumet Manufacturing Co. have something genuinely 
new in an 8x10 developing tray which, made of bonded Fiber- 
glass, is practically indestructible as well as corrosion resistant 
Moulded in one piece with rounded corners and large pouring 
lip, they are white and weigh 11 ounces each. Price $2.45. 
(IMlustrated) 


Willoughbys, 110 W. 32nd St., New York 1 present 
Kagra Remote Control Extension Unit for photographing wild 
life and other subjects at distances to 34’. Consists of two 
sections specially made tubing plus rubber bulb; one section 
22’ long, other 12’, with metal connector. Supplied with 
Compur or Prontor release interchangeable with most standard 
releases, to work with practically all cameras. Fine for child 
and baby photography, useful in law enforcement work, etc. 
In zipper closed simulated leather case $10.95. 


Wyman Engraving Co., 36 Washington St., Boston 14, 
Mass., makers of stamping machines for many years, announce 
their Model C Gold Stamping Machine, which will stamp one 
line of type three inches leng or signature cut up to %2”x3” 
on prints, mounts or albums, in gold, silver or other colors. 
Their older machine, Model B, may be used for imprinting 
almost anything, for example gift items like napkins, matches, 
greeting cards, and without added overhead will bring in 
considerable extra profit. Model C, lower in price, is designed 
to fill the needs of the average studio. Full details on request 


Hoffman Professional Camera Repair Service, 269 Ellery 
St., Brooklyn 6, N. Y. (note their new address), whose new 
12x20 Film Holders we mentioned in our May issue, have had 
to raise the price on these to $30.00 instead of $25.00 as we 
stated then and their 11x14 Film Holders have had to go up 
to $22.00. These increases went into effect April 30 but by 
that time it was too late to change the 12x20 price as we had 
it. As they are turning out both sizes on a production basis, 
prompt delivery can be assured. Incidentally note the item 
about their services on the opposite page 


Nuclear Products Co., 10173 E. Rush St., El Monte, 
Calif. has met demand for static electricity remover to cover 
large areas with metal channel called Threesome which, with 
three 3” Staticmaster brushes snapped into place, provides 9” 
working length and simplifies eliminating static on 8x10 and 
larger negatives. Smoller channel catied Dual holds two 3” 
brushes to allow 6” sweep. Threesome channel costs $1.95; 
Dual $1.75. (Illustrated) 


How Nuclear’s new 
Threesome brush 
holder works. 
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The Auxiliary focusing 
attachment offered by 
Simmon Brothers. 





Simmon Brothers, Inc., 30-28 Starr Ave., Long Island 
City 1, N. Y. are now making an Auxiliary Focusing Attach 
ment for their Omega D-2 Enlarger which makes it easy to 
make small enlargements, 1:1 prints and reductions with this 
already highly versatile machine. The attachment, priced at 
$28.50, consists of a bellows and additional focusing device 
which is easily attached replacing the standard lens mount 
As the bellows is extended the lens moves farther away from 
the negative than is normally possible. Similar devices are 
available for the Automega B-5, Omega B-6 and Automega E-4 
enlargers. (Illustrated) 


Chilcote Company, 2140 Superior Ave., Cleveland 14, 
Ohio will send on request their 1954-55 Catalogue of Chilcote 
Master Mountings, albums, baby books, proof book, wrapping 
papers and salon mats and Crown frames in wood, gold and 
silver. 6x9, 32 pages and cover, profusely illustrated, plus 
price lists. 


Seal Incorporated, Shelton, Conn. have made many 
improvements in their new Seal Mounting Tissue, introduced 
earlier this year. It will now adhere to all types of mount 
board and will mount both d.w. and s.w. prints, being now a 
truly heavy duty tissue. Anxious to have photographers try it 
out they will send. an 8x10 sample package, free, to any 
professional who requests it on his letterhead and mentions 
THE PROFESSIONAL PHOTOGRAPHER. 


Photographic Products, Inc., 1000 N. Olive St., Anaheim, 
Calif. announce new Commander 50 Semiportable Speedlight 
which, offering many unusual features of earlier Commander 
lights, is completely selfcontained in one unit, including power 
pack, flashtube with modeling light, reflector and necessary 
outlets. Requires only one cord attached to 110-volt a.c 
outlet; may be used as slave light by placing photoelectric 
lamp in camera connection outlet. Incandescent modeling 
light remains on while unit is in operation, creating light 
pattern similar to that produced by flash. Commander 50 will 
work all zero time delay synch. shutters merely by connecting 
shutter cord to Commander 50 tripper cord. 7” long, 6” 
diameter, weighing 4'% pounds complete; features specially 
constructed mount designed to fit any standard light stand 
Price complete, $90.00; photoelectric lamp $3.50. (Illustrated) 


The new Commander 
50 semiportable 
speedlight 






































Now you can modernize your 
camera room with this new 
outfit from Deardorff. 
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Chicago 6, III. now enter portrait field with 
Portrait Series Camera and Stand featuring 
rear of camera bed regulating degree of camera front swing 


Deardorff & Sons, Inc., 11 S. Desplaines St., 

modern 8x10 
lever controls at 
while watching ground glass image. Camera swings 30° 
vertically and laterally both front and rear with spring tension 
locks. Has 28” bellows; 9x9 lens board; rack and pinion 
focusing from rear hand wheel. Mechanism built into rear 
camera frame will revolve any size back. All metal stand 
with spring action counterbalances in each upright. Runs 
freely on 5” wheels with foot lever floor lock. Available 
accessories are 4x5 and 5x7 backs; 5x7 split (two 3'%x5) 
sliding carriage; I\lexpo and Packard shutters. Detailed 
catalogue free on request. (Illustrated) 


Fedco’s latest Model 
#400 continuous 
dryer. 





Fedco Products introduce Fedco #400 Continuous Dryer 
with Seamless Drum for matte or glossy prints, s.w. or d.c., 
up to 14” width, with capacity 40 to 50 8x10 s.w. prints per 
hour. Seamless drum is polished to mirror finish, even pres- 
sure being maintained on drum by bonded rubber squeegee 
roller with adjustable tension device, drum and rollers turning 
freely on ball bearings. Prints drop off, dry, into tray. 
Replaceable cloth belt is self aligning, self tightening; will not 
work off drum. Heavy duty variable speed motor is fan 
cooled; may be run continuously. Heat is thermostatically 
controlled. Prints are fed on apron face up or down as desired. 
Size 18"x24" by 15” high. Operates on 120 volt a.c., drawing 
660 watts; plugs in anywhere; weighs 60 pounds. Price $225.00. 
(Illustrated) 


‘Tis Here, Maybe! 


(Continued from page 24) 





International Association of Photographers, Hollywood, 
Calif., and its officers. In answer to the F.T.C. 
complaint the company denies that its trade name is 


misleading, saying that it has under contract 669 
studios in 47 states and is “operating on an_ inter- 
national basis’’ with participating studios in Hawaii, 
Alaska, Puerto Rico and Mexico. Various other 


complaints are also denied. We ourself have seen the 
insignia of this concern on business cards, stationery 








and_ telephone advertisements of many 
studios. We believe its methods are typical of album 
promotional plans generally and shall await with 
interest the F.T.C.’s later report of the hearing, when 
held. 


directory 


J. R. Lewis, Batesville, Ark., 65 years a photographer 
in Batesville, Ark., died on April 6, aged 84. His 
experience went back to the wet plate days. 


M The Hoffman Professional Camera Repair Service, 
noted as one of the finest repair houses in the New 
York area, moved on July 1 to 269 Ellery St., Brooklyn 
6, N. Y. Two factors necessitated their move to larger 
quarters. 
national 


Not only has there been a steadily growing 
demand for their repair cameras, 
film holders and other equipment, as well as for the 
12x20 and 11x14 holders which they are now manu- 


work on 


facturing on a_ production basis, but they needed 
additional space for the making to order of special 
professional camera equipment — cameras, special 


sliding backs, bellows and the like. 


Mi Mrs. Grace Ferguson, owner of the Murillo Studios, 
one of the older portrait establishments in St 
Mo., passed away on April 29. 


Louis, 


Mi Here’s another example of a “retired’’ photographer, 
Edward F. Bowman, Baldwinsville, N. Y., who writes 
“Since retiring from active work | have ‘busied’ myself 
with some new research in the study of cancer, based 
on the use of infra-red film, in collaboration with Dr 
Monroe Rosenbloom. It was not easy. All existing 
data was not of much use and had to be revised to 
fit the existing story. After 18 months everything is 
In addition | have had two classes a 
week, one on advanced black and white work and a 
three months course on Dye Transfer. 


now going fine. 


The latter was 
started due to many requests and | did not anticipate 
more than 15 would be interested but had to cut off 
the registration when it reached a total of 45. Now | 
have a waiting list of 25.” Wonder how many hours 
he put in when he was “active?” 


MM The Ist International Exhibition of Photography of 
the Photographic Society of Kenya will be held in 
Memorial Hall, Nairobi, from December 7 to 19, 
inclusive, the closing date being November 14. For 
entry forms write to R. J. Henderson, Mon.Sec., Kabete, 
Kenya, Africa. 


@ Allan L. Harbican, who operated the Alan Photo 
graphic Studios in Pittsburgh, Pa., for nearly a quarter 
century prior to retiring some years ago, died at his 
home in Bethel, Pa., on May 19, aged 54, only about a 
month after the death of his wife 


@ Desmond B. Chandler, Staunton, Va., remarking that 
he has always felt there was a lot of “monkey 
business’ about photography, sends us an Associated 
Press release London, England, telling of an 
“excellent’’ group photograph published in that city’s 


from 
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Daily Mirror, which was taken by a chimpanzee at the 
London Zoo. The camera was wired to his cage and 
he tripped the shutter by pulling a string. We can’t 
help wondering if something similar may not account 
for some of the monstrosities, usually classified as 
“modern photography,” which we so often see in 
present day photographic annuals and exhibitions. 


MM Max Habrecht, M.Photog., long located in Traverse 
City, Mich., has sold his studio there to Charles Baldwin 
of Flint, Mich., and has moved to Elk Rapids, Mich. 


HM September 4 is the closing date for the P.S.A. 
international Photographic Exhibition, to be held at 
the Drake Hotel, Chicago, Ill., from October 6 to 9, 
inclusive. For entry forms write the Photographic Society 
of America, 2005 Walnut St., Philadelphia 3, Pa. It is 
not necessary to be a member in order to compete. 


HM George L. Decker, Jr., professional photographer in 
Denver, Colo., died on June 12 at his home, following 
a heart attack, at the untimely age of 33. 


M leo J. Terlaga, supervisor of photography for 
Chance Vought Aircraft, Inc., Dallas, Texas (he had 
been with the firm since 1943) died on June 11, aged 
40, after a long illness. The Chance Vought name 
brings back memories. Our first flight was as a 
passenger in one of those ships during World War I. 
We were a very young Major and the pilot was an 
equally young (and naturally highly annoyed) First 
Lieutenant. Knowing it was our first trip up, he 
fastened our seat belt, cheerfully remarked that if we 
got nervous we could grasp the sides of the open 
cockpit, and proceeded to do his best with barrel rolls 
and Immermann turns. Trusting, though dubiously, to 
the seat belt and realizing that all he could see was 
our head when he glanced back, we sat on our hands 
to avoid any inadvertent clutches for safety and froze 
into the most impassive expression we could muster. 
Judging from his disgusted expression when we landed, 
we apparently had been successful in foiling his 
intention to make us cry for mercy. 


Win our May issue we erroneously reported that H. E 
Kinsman had taken over the Fred Kent Studio & Photo 
Shop in De Land, Fla. It appears that we were seriously 
misinformed as Mr. Kent now writes us to say that 
while his firm (now known as Kent’s Photo Shop) does 
maintain studio facilities on the premises they are 
operated only on a concession basis. Mr. Kinsman did 
so operate the studio from February 1, 1953 to June 
15, 1954, but only as a concessionaire and without 
having anything to do with the camera shop part of the 
business. 


MH. Monroe Baker, for many years manager of the 
well known Proctor Studio of Huntington, W. Va., is 
now an invalid, we are sorry to learn. Nearly 79, he 
has been unable to work for many months. 


M@ The Gevaert Company of America, Inc., one of the 
leading makers of sensitized materials, after many 
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years at 423 W. 55th St., New York City, moved in 
June to their own new completely air conditioned 
three story building at 321 W. 54th. New York summer 
temperatures being what they are (though heaven 
knows Cleveland is no cooler) the move will no doubt 
be welcomed by staff and customers alike. 


@ Not long ago we read in the papers that the plant 
of an unnamed mount manufacturer in San Francisco, 
Calif., had been damaged to the extent of a quarter 
million dollars by fire on May 9. We couldn’t think 
of any mounting firm of that size on the Pacific Coast 
other than the well known California Card Manufactur- 
ing Co., but could not take a chance on publishing 
anything without verification. Now we learn that it 
was Calcard and to prove that mount makers can be 
just as helpful in time of trouble as photographers, 
Edgar Sherman, Calcard’s president, states that prac- 
tically every one of their competitors in the country 
offered to manufacture their mountings for delivery 
through regular Calcard representatives until they 
could get back in production. We haven‘’t heard what 
their plans are but don’t doubt but that by the time 
this appears in print they'll be well on their way back 
to normal. 


H@ Clinton J. Stanfield, since 1926 on the photographic 
staff of the Milwaukee (Wis.) Sentinel, died of a heart 
ailment on June 26, at the age of 54. Three of his 
four surviving brothers are also news photographers 
Frank with the Sentinel. Foster and Harold with the 
Milwaukee Journal. 


* Misrepresentation in the sale of photographic enlarge- 


ments and frames has been prohibited in an_ initial 
decision filed by the Federal Trade Commission against 
Lamar J. Gore, trading as LaMarr Portrait Co., Hatties- 
burg, Miss. The announcement, dated May 25, 
emphasizes that this is not a final decision of the F.T.C. 


@ William Klemm, on the photographic staff of the 
Washington (D. C.) Post for nearly 20 years, died in 
April at the age of 48, as the result of a heart attack. 


HA store in Boston, Mass., is using stereo to save 
time and trouble for its wedding gown department. 
Instead of tiring herself out trying on costume after 
costume the prospective bride seats herself comfortably 
in an armchair and, with a hand viewer, looks over 
any number of gowns, all appropriately photographed 
in full color on live models. Having selected those 
which she and the salesgirl agree are most suitable, 
the gowns are taken from stock to the dressing room 
and tried on. No hours of wasted time, no dressing 
room fatigue and, important to the store, less wear and 
tear on the gowns, which means fewer to be sold as 
“soiled” at cut prices. How about suggesting this to 
the department store owner in your town? 


M@ The Natural Color Camera Club of Pittsburgh (Pa.) 
announces its 6th All Color Exhibit. Closing date is 
September 7. Slides will be projected in the Joseph 
Horne Company Auditorium and at the Arts & Crafts 


























CHRISTMAS PHOTO 
GREETING CARDS 


For Chritimas Profits 


The John Byrnes Company, Inc, 
is proud of this new Christmas line. 
It's New. It's Different. 

The covers are printed in attrac- 
tive Christmas colors. The inserts 
have two thin neat lines bordering 
the cutouts. The cutouts come in 











oval, and oblong. 


Each style is packed 25 to 
a Box including Envelopes. 
For prints 21/4 x 31/4 and 
3p x 41, 














JOHN BYRNES CO. 


33 LYMAN STREET, 





Center and prints will be hung at the same places, on 
various dates in September and October. For entry 
forms write T.C. Wetherby, 116 Avenue L, Pittsburgh 21 


M The Annual Exhibition of Pictorial Photography of 
the Royal Photographic Society of Great Britain will 
be hung at the Society’s Galleries from October 9 to 
November 6 and in British 
December. Closing date is August 28. For entry forms 
write the secretary of the Society at 16 Prince’s Gate, 
London, S. W. 7, England. 


some other city during 


John E. Ecola, for 32 years on the staff of General 
Motors Photographic, Detroit, Mich., died of a heart 
attack on May 16, at the age of 59. 


HM “Please send us another copy of the February issue 
if one is David M. Hunt, West 
Monroe, La. “Our copy, apparently mislaid, was finally 
found in our home refrigerator under the vegetable 
bin and completely Our boys 
(aged six and four) must have thought it a hot number 
that looked the 


available,” writes 


soaked with water. 


needed cooling.’’ Having issue over 


INC. 
SPRINGFIELD, 


Pholographic Mountings 





MASSACHUSETTS 


again we can only assume that Mr. Hunt's boys, like 
some of our readers, must have taken exception to the 
prices mentioned in Mr. Hanson’s stereo article! 


M@ The 8th Kodak Processing now in 
operation at 925 Page Mill Road, Palo Alto, Calif., and 
ready to handle 135 and 828 Kodachrome film as well 
as 8mm and 16mm Cine-Kodak film. It will serve the 


California-Oregon-Washington-ldaho-Nevada area 


Laboratory is 


@ Frank 
Professional 


Kelly, 
Photographers’ 


the 
Association, 


secretary of New Hampshire 
and his 


themselves 


wife 


Eleanor, are now in business for with a 
home portrait and commercial studio at 951 Belmont St., 


Manchester, N. H. 


WH One of Ohio’s well known woman photographers 
Miss Natalie L. Bodurtha of Delaware, died on the night 
of May 30 at the age of 70 while visiting at the home 
of a friend. The Bodurtha Studio, which she had owned 
and operated since her father died in 1915, is one of 
oldest business establishments in Delaware, having been 
founded by him in 1872 
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(Choose the Lines with 


Ready Acceptance... 


Chileote 


MASTER MOUNTINGS 














TIFFANY EASEL 
One of many distinctive designs 
in a wide range of albums, easels 
and folders that are the ultimate 
in artistry. Yet CHILCOTE pro- 
ducts cost no more than ordinary 
mounts. Why not use the best? 


















































Model No. 72G 


Metal and wood frames styled for 
instant appeal. Highly saleable. Su- 
perior construction and intriguing 
finishes make CROWN FRAMES 
customers’ preference. Competitively 
priced, too. 

Ask your Chilcote 

representative 

or write us directly. 






















































aT. 


THE CHILCOTE CO. | 

















2140 Superior Ave. * Cleveland 14, Ohio 
(Subsidiory Company) THE CROWN FRAME CO. FENNVILLE, MICH. 























C. olor Post Cards 


Liberal Profit for You! 

















When you sell a color transparency 
shot to a Hotel, Motel, Resort, 
Restaurant or Manufacturer, sell 
a supply of color postcards along 
with it. We’ll print the color cards 
for you or your customer. 



































e Color proof before printing 
e Superb quality 
e Good delivery 

















Send for Price List and Samples. 








JAMES J. GILLICK & CO. 
2061 Center Street 
Berkeley, California 
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M@ “i have been in business here for 55 years and 
will be 75 years old on July 21,” writes H. B. Schnell, 
Parkston, S. D., adding: “I have been a subscriber to 
THE PROFESSIONAL, formerly Abel’s Weekly, since it 
started.” Well, friend Schnell, we hope you'll be with 
us for many more years to come. 


@ Mrs. W. P. Dowling who, with her late husband, was 
one of the earliest photographers in Greenville, S. C., 
died on June 4 at the age of 72. Retired for some 
years, she had been living in New Orleans, La. 


W@ The 80 year old James H. Smith & Sons Corporation, 
Griffith, Ind., recently became the Smith-Victor 
Corporation in order to identify the firm’s name more 
directly with the well known Victor trademark under 
which its lighting equipment has been sold for many 
years. The company was started in 1874 by James H. 
Smith, Civil War Veteran, to make flash powder. In 
1906 he invented a new powder with four times the 
illuminating power of any other, and called it Victor. 
His son Herbert M. continued to expand the company 
after his father’s death and when he, also, passed away 
his daughter Marion L. became president. She resigned 
recently to marry Charles Cosby of the Mallinckrodt 
Chemical Works and Ronald H. Smith, grandson of 
James H., is now president with G. C. Anderson 
vice-president. When we announced Miss Smith's 
engagement in our May issue we published her photo- 
graph and that of Ronald Smith which, through error, 
we identified as being that of Mr. Cosby. The Victor 
trademark will hereafter become Smith-Victor but aside 
from the two name changes company management, 
personnel and policies remain as before. 


M@ Albert J. Muller, for many years employed by the 
Frumkin Studio of Albany, N. Y., died at the Veterans 
Administration Hospital there on June 9, after a year 
of illness. 


M The Eastman Kodak Company's ninth Processing 
Laboratory opened in Fair Lawn, N. J., on June 14 and 
will enable the company to give improved service to 
customers in the New York area on the processing of 
Kodachrome 135 and 828 film. 


A real old timer, Swan Johnson, died early in June 
in St. Joseph, Mo., at the age of 83. A commercial 
photographer, he was among those who took part in 
the Klondike gold rush back in 1898 


Fonville Winans 
Continued from page 35 


photographers follow the same system and find that 
letting their work speak for itself does more for the 
cash register than any amount of sales persuasion. 
The delivered photographs are 8x10 or smaller, 
as requested, but the first ten selected, including the 
formals, are priced at a flat eighty dollars. Each 
additional photograph then costs five dollars. This 































































For the fourth straight year, the famous Winona School 
chooses Adams Retouching Machines for its classes. Above 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., 
instructs a Winona class in the use of the Adams Machine. 























Thousands of enthusiastic owners have turned retouch- 
ing losses to profits—and so can you! Investigate the 
Adams Retouching Machine today! Write for free 
folder. 


Adams Retouching Machine Co. 














737 Lincoln St. 
Denver, Colo. 





G12.) 7 your shop capacity. ..do a better retouching job... 
imi ADAMS RETOUCHING MACHINE 


For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 

Here are some of the features that 


make the Adams Retouching Machine 

a profit-maker everywhere it is used: 

© Fastest, smoothest retouching 
or etching, even for beginners 

® Oscillation confined to nega- 
tive carrier only 

®No diffusion necessary on 
enlargements 

® Smooth, horizontal movement 
—no stipple 

Order 2 oz. bottle of the new Adams 

Retouching Fluid with non-spill dis- 

penser top...$1.25 postpaid any- 

where in U. S. 


ADAMS MAGIC-CROPPER 
4x5 or 5x7 proportions 
each $4.95, postpaid, cash with order 

















Rennick 
Photometric 


& 
Timer 
Don’t GUESS Exposures 











The Rennick Timer accurately measures 
exposures, regardiness of negative 
density or picture size. 










Price $250.00 


Brochure on Request 






11 First Street 





DEALERSHIPS OPEN 








You will save by producing more pictures with less help. No test strips. Expose all day 
and develope when you wish. Can be used with auto-focus or regular enlargers. Has 
latest electronic circuits, for hand or foot switch operation. 


THE T. H. WILTON COMPANY 


Satisfaction guaranteed. 


San Francisco 
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SUN RAY 


SPOTLIGHTS 
For controlled light source adaptable from contrast shadows to 
a soft smoothly lighted field. For work in black and white and 
color photography, these spots have no equal. 
tile, Fulfills every required need in commercial portrait or 
Perfect tonal quality, optically correct. 


motion picture work. 


NO. 16 SPOTLIGHT 
Takes 500 or 750 Watt 
T-20 or T-24 Bi-post bulb. 

Price $55.00 
NO, 17 SPOTLIGHT 
At Your Deale 


or Send for 
Descriptive 
Literature 


bulb. 
as one inch in diameter. 


SUN RAY 


PHOTO 
co., INC. 





Takes 500 Watt T-20 standard screw base 





LIGHTING 
EQUIPMENT 
. 


FOR BETTER 
ILLUMINATING VALUE 


TRIPODS 
* 


CAMERA 
STANDS 
* 


ENLARGERS 
* 


EASELS 





Sturdy and versa- 








NO. 9 STUDIO STAND 
Portable, sturdy, three sec-— 
tions, set up or closed in a 
jiffy. Twist of the thumb 
lock releases sliding sec- 
tion opening and locking 
legs in operating position. 
Adjustable from 40 in. to 
8% ft. Folds to 39 in. 
Finished in black wrinkle 
and chrome, 


Price $30.00 














Adjustable socket. Removable front 
attachment can be used for spot as small 


Price $42.50 


295-B LAFAYETTE STREET, NEW YORK 12, N. Y. 





first set of prints represents the basic order and 
thereafter all duplicates are priced as follows: 8x10's 
dollars each, 5x7’s 3Y,x44's two 
dollars. There is on additional charge for the album 


and he has 


four three dollars, 


these in several styles starting at eight 


dollars and eighty cents. His average album contains 
about sixteen prints, totaling a hundred and ten dollars 
plus eleven dollars for the album, and he usually sells 
about six duplicates at four dollars each so that his 
average total order runs around a hundred and forty 
five dollars. Once in a while he may sell three albums 
of one wedding and when this happens, though he 
admits it is rare, he offers the three for double the 
price of the first. 

Winans makes his appearance in a business suit 
and white shirt and attempts to be as inconspicuous 
as possible, often difficult 


and wide 


which is because of his 


outstanding reputation range of acquain- 
Though liquor aplenty at most 
wedding parties, he never takes a drink while on the 
job. He enough mistakes as it is 


without asking for additional help from a fogged mind. 


tanceship. there is 


says he makes 
Quite often he is called on for an out of town wedding, 


which means a minimum trip charge of 
dollars added to the prices already quoted. For this 
minimum he will go up to sixty miles one way; if the 
trip is longer he charges fifty cents for each added 


mile. 


twenty five 


For all practical data for 
all of his photographs are the same, the only variable 


being the F stop. He uses a 4x5 Speed Graphic, hand 


purposes the technical 
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held, with a six inch F/4.5 lens. Super Panchro Press, 
Type B, is the film he prefers and all his negatives 
are processed in his self-invented automatic apparatus 
which handles twenty four 
quart tanks of DK-50 at a development time of seven 
minutes at sixty eight degrees, with agitation occurring 
By “handling” | might add that 
contrivance develops, fixes, 

dries without the touch of a human hand. 


films at a time in five 


every thirty seconds. 


| mean this washes and 


Fonville’s weddings, by the way, are never 


solicited and his only medium of advertising is his 
credit line in the 


society pages of Louisiana 


But — and as a newspaper man | 


news- 
papers. know — 
that credit line means a great deal to a lot of people 
who appreciate his outstanding skill and who accord 
Southland, the title 


of Wedding Photography.” 


him, down here in our “Maestro 
Before closing with a few remarks about Fonville 
Winans himself and his career, here are a few angles 
he suggests you try. 
“cheesecake” shot. 


Keep the garter in mind for the 
Then there are the monogrammed 
bags of rice; this little stunt will accord you favorable 
gossip and word of days. For 
extra sales try some overhead shots when operating in 


mouth publicity for 
a crowd or church. You'll be surprised how few you 


miss. And when making up the album try mounting 
the announcement portrait and the wedding invitation 
on the front page. 

Like 


came to fame via the bathroom. 


It makes a world of difference. 


many present day photographers Winans 


In 1930 he swapped 


a wrist watch for a camera, and soon afterward 








MODERNIZED 


to serve 
Y ou hotties / 
¢ 


For three generations fine craftsmanship and superior quality have 
been an integral part of every Goerz photo lens. 


Imbued with the strong desire to continue making the world’s finest 
lenses, we have taken another step forward—new and larger produc- 
-TO SERVE YOU BETTER! 


Ask your dealer about GOERZ LENSES today! 


itelammce loll iit-s rela lan Zelele fam Gam IM [-\/Yamn Aol a < 


C.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 
DOUGHTY BLVD., INWOOD, L. I. 96, NEW YORK 





PAKO EQUIPMENT 


Improves quality...cuts costs...speeds processing 
DRYING... PRINTING...WASHING 


PA 


| 
| 
| 
| 
| 
| 
| 


PAKO MODEL 2 DRYCAB 


An efficient practical dryer for roll 
film, cut film and film packs, also 
color film and prints. 50 rolls of 
amateur size film or 50 8 x 10 films at 
one time. Circulating filtered heated 


PAKO #2 PRINTER 


A compact, fast 11” x 14” contact 
printer with the flexibility necessary 
to get the most out of every negative. 
Here is a big printer value for a very 


PAKOLUX WASHER 


A triple action washer (mechanical, 
hydraulic and pneumatic) which pro 
vides more thorough print washing 
... faster... at lower cost. Stainless 
steel construction. 150 8 x 10 prints 
at one time. 








air for faster, cleaner drying. modest price. 


PAKO CORPORATION 
Minneapolis, Minn. 


ion on ©) Model 2 Drycab 
Pakolux Washer or 


These three PAKO units plus many other time and money 
saving models are available to help you solve your photo- 
graphic processing problems. Just check and mail this 
coupon today! ee 


PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH ° MINNEAPOLIS, MINN. 


Send us more informat 
ako #2 Printer 


Name 


Address 
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CONSTANT TEMPERATURE WATER 
for Film Processing 
MANY . SAFE 
PROFITABLE DERENDABLE 
USES ry ECONOMICAL 


ae) ii iol 
WITHIN ‘2 F 


PRECISE 
CONTROL AT 


Reported LOW COST 


by Users 


THERMOSTATIC JIL aibp) WATER MIXER 


Quickly pays back its cost 


Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains constant regardless of fluctuations of pres- 
sure or temperature in supply lines. Failure of cold 
water supply instantly shuts off delivery. 

Because it gives the most precise control ob- 
tainable it is recommended by leading film manu- 
facturers. It is a necessity in all photographic dark 
rooms, a must for color work and matrices. Used 
by thousands of photographers, lithographers, en- 
gravers, and in X-Ray film developing. Order today 
from your photo supply firm, or Write now for Bulletin 358PD 


Photo Developing 
Supply Fixture S-4629 


Easy to Read 
4" Dial 
Thermometer 


Helps to Eliminate 
Costly Mistakes, 
Delays, and Waste 


Assures Better eeares 


Quality Negatives 


Temperature Range 


‘ : Safeguards Valuable 
60° to 125° F. 


Negatives 


Backed by 60 Years of 


Experience in Water Temperature Control WRITE 


for 
a CIRCULAR = 


THE POWERS REGULATOR CO. a 
3403 Oakton St., Skokie, Ill. 


Please send copy of Circular 358PD and prices to 





Firm 





Address 
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hand brushed in 


heavy oils, executed 


Entirely 


SA LON OILS: finest 


in a free hand technique; 


PASTEL, ideally beautiful 


dren and women 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 
41 West Notre Dame St. Glens Falls, New York 


medium for chil- 





learned the meaning of double exposure. 
the age of twenty one he made some 16mm movies 
deep in the Louisiana swamps, and he then exhibited 
these in the schools of Fort Worth and Dallas. 

In 1934 he left home to seek his fortune, but 
instead wound up by going native on a small island 
in the Gulf of Mexico. That same year he enrolled 
at Louisiana State University in the School of Journal- 
ism, financing his way with odd jobs in photography 
and music. In 1936 he got married, then quit school 
to take a job in Kansas City at fifteen dollars a week. 
Came 1938 and he 
publicity photographer. 
political shakeup of 
business for 


In 1932 at 


returned to Louisiana as 
When he lost this job 
1940, he decided to go into 
He ventured forth with eighty 
dollars and a carload of confidence. After this his 
reputation began to soar, and he soon joined the 
Southwestern Photographers’ Association and the 
Photographers’ Association of America. Having acquired 
twenty five Merits in four short years he was awarded 
the degree of Master of Photography. In that same 
year he appeared on programs of the Camera-Crafts- 
men of America as well as the Southwestern, 
Arkansas, Mississippi, and Alabama. 
Within years his 
modus 


state 


ina 


himself. 


also in 


recent 
operandi 


wedding technique and 
have attracted much attention, and 
he has been in demand for his platform demonstrations 
and lectures. At the national 1952 he 
dramatically used a model in a bathing suit, 


under a sheer wedding gown and veil, 


convention in 
worn 
to show the 
proper stance of knees and feet in wedding portraiture. 

In his home city of Baton Rouge, 
operates an _ unorthodox 


Louisiana, he 

unorthodox 
handling only portraits and weddings. 
speaking, he doesn’t have any “customers, he just 
has an immense clientele of friends. As a lady friend of 
mine remarked recently, “Fonville is simply fascinating!’ 


studio in an 


manner, Literally 





TOO LATE TO CLASSIFY 


IMMEDIATELY — Used 5x7 cut film holders. Prefer 
Graflex plastic slides 31489. No hard rubber slides or 
metal holders; no Fidelity or Lisco. Jefferson Studio, 1102 
Calhoun, Fort Wayne, Ind. 8-1¢ 





WANTED 


FOR SALE — Macvan studio-and-school camera, split 5x7 back, 
deluxe Maacvan stand, includes 70mm roll back featuring two 
negative sizes, automatic transport and numbering. Matched 
synchro Ilex lenses. Eye level or reflex focusing. Like new — 
used three months. Lists $1,000.00, my price $600.00. Inspec 
tion privileges. Art Clark Studio, 613 Mill Ave., Tempe, Ariz 

8-1 





STUDIOS FOR SALE 


PORTRAIT-COMMERCIAL, well 
street. R. Walsh, 378 Main St., 


MODERN PORTRAIT studio, completely equipped Central 
Washington. School contracts for coming year. Best location in 
city. Will sell only to experienced buyer. Priced for immediate 
sale $3,600.00. Write H-47 care this journal 8-1 





equipped. 
Beacon, 


Ground floor, main 
N. Y 8-1c 


























DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 





CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD STOCK .. ... «xi. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 














125 West 45 


New York 
Street 


36 











DEVOLITE CORP. 


STUDIO & RETOUCHING EQUIPMENT 
MEANS SUPERIOR QUALITY AND 
LOWER OPERATING COSTS FOR YOU 

















VAN BILT brings you the most ad- 
vanced retouching equipment on the 
market today featuring: 


Three dimensional vibration for fine realistic 
texture 


7200 or 3600 built-in strokes per minute for 
efficient, personalized retouching 


Smooth, controlled oscillation limited to nega 
tive carrier only 


$99? 1.2.0 


$10.00 


Model PM 532 
4” magnifying glass assembly 
optional 
Model PM 532 S, identical to machine 
above, incorporates stipple-type vi 
bration, only .... 


Model PT 531 

Available in green, brown 

Model PT § 
above 


or blue 
511, identical to m 


$97 atest 


incorporates stipple-type v 


$99.50 brot 


Electric 

LEAD POINTER NOW AVAILABLE! 

All. Pleriglass BABY HOLDER type alae ogee 
® Novel, quick-opening design lead sharper 


®@ Sanitary, safe—impossible to 
tip over 


ash 








ORDER THRU YOUR 
DEALER OR WRITE 
DIRECTLY TO: 


Prices 


VAN BILT MFG. CO. 





BOX 1701 LINCOLN, NEBR. 


slightly higher in Canada and other foreign countrie 


WRITE FOR FREE 
LITERATURE 
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il NO PARTS TO LOSE 


\ LIGHTWEIGHT 





AND STURDY 


7\\ micro-Lock 

‘) \\ ADJUSTMENT 

\\ SECTION CAN'T 
PULL OUT 


ALL 
ALUMINUM 


10 FT. HIGH 
2 FT. FOLDED 
WT. 2% LBS! 


Smith-Victor Corp. 


GRIFFITH, INDIANA 





for the particular artist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 


CORRECTIONS 


ESPECIALLY OM EYES 7 p 
G a. arnan i ea g/L eck. 


PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


21 EAST VAN BUREN ST., CHICAGO. ILL. 
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POST CARDS 
AT WHOLESALE 
Fine Black & White or Sepia Picture Post Cards in 
small runs at lower prices. Hotels, Resta s 
Industrial, etc. are your customers. 
Send for Folder W — on your letterhead. 


ARTVUE POST CARD CO. 
Fifth Ave. New York 10, N. Y 





—goes a long way 


— and inexpensive, too. — professional colorists say ‘‘It's 
the best medium on the market.’‘ You'll say the same — after 
you've tried Probus Print Lustre. — full half pint 75c at 
your dealer. 


WOLFF & DOLA 


5550 CALIFORNIA STREET 
SAN FRANCISCO 21 





ULTRAMODERN FLORIDA ground floor studio located shopping 
center “Vs mile from Ft. Lauderdale beach. Well equipped. 
Air conditioned stainless steel darkroom. Excellent reputation. 
Refined clientele. Terrific potential. Outstanding opportunity. 
$7,500.00 terms or best cash offer. Must sell. Write P-91 
care this journal. 8-2 


FULLY EQUIPPED studio, portrait and commercial. Good lease. 
in large industrial area, convenient to two new _ housing 
projects and four high schools. Other interests. Write R-78 
care this journal 8-2 





HELP WANTED 


The insertion of an advertisement under ‘‘Help Wanted"’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when em- 
ployers fail to accord this courtesy to employees. 











PORTRAIT PHOTOGRAPHER, thoroughly experienced in produc- 
ing quality portraiture consistently Permanent position in 
modern, established studio. Speedlights, air conditioning, 
Muzak. Foster Studio, 404 E. Grace St., Richmond, Va. - 


PORTRAIT PHOTOGRAPHER. Immediate opening for man in 
Denver's largest studio. Must be capable of making daily 
sittings of artistic top-notch quality. Personality to handle 
adults, school teenagers and babies necessary. Previous exper 
ience with large studio. References, samples, application and 
your picture required. Jafay Photographs, Daniels & Fisher 
Tower, Denver, Colo. 8- 


CANVASSERS, SIDELINE, sell something that every car needs. 
*Pro-tec-ur-dor’ earn $10.00 to $20.00 daily. Details, demon- 
stration offer mailed. Lindner, 153-AB West 33rd St., New 
York City. 8-1 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


3605 So. Burdick St. - - Kalamazoo 2, Mich. 














One-Day Service... 

. on EKTACHROME sheet and roll film processing. Fresh 
solutions, automatic controls. All orders mailed within 24 
hours — except weekends, of course. Also, high fidelity, 
individually corrected DYE TRANSFER PRINTS from any 
size transparency. 

MEISEL PHOTO & COLOR SERVICE, INC. 
2409 N. Pearl Phone PRospect 0960 Dallas, Texas 


see 











Schedule of Coming Conventions 


ooner your orgat 





Organizations For Information 
Hotel Write 





Photog. Assn. Aug. 29-Sept. 3 i Conrad Hilton Fred Quellmalz, Jr., Exec. 
of America Sec., 152 W. Wisconsin Ave., 
Milwaukee 3, Wis. 





Photog. Assn. of Sept. 12-14 Swampscott, New Ocean Anton Hanania, Sec., 26 
New England Mass. House Emerson St., Newton, Mass. 





Rocky Mountain Sept. 12-14 Denver, Colo. Albany John C. Maxwell, Sec.. 
Prof. Photog. Assn. 3356 S. Broadway, 
Englewood, Colo. 





Prof. Photog. Assn. " New Orleans Monteleone George W. Shorter, Sec., 
of Louisiana 1490 Fairfield Ave., 
Shreveport 





Prof. Photog. Assn. of Tulsa Mayo Wm. H. Krouse, Sec., 
Oklahoma 311 E. Broadway, Fairview 





Photog. Assn. of Lansing Olds M. Lee Harding, Sec., 
Michigan Terminal Arcade, Muskegon 





Arkansas Prof. 7 Little Rock Earl L. Saunders, Jr., Sec., 
Photog. Assn. 2121 Chester St., Little Rock 





Ohio Prof. 5-8 Columbus Deshler- James R. Israel, Sec., 
Photog. Assn. Hilton 9 High St., Mount Vernon 





Southwestern ar. 12-15 Fort Worth, Texas W. D. Smith, Sec 
Photog. Assn. Texas 1307 W. El Paso St., 
Fort Worth, Texas 





Kansas Prof. Apr. 17-19 Hutchinson Baker Wendell H. Williams, Sec., 
Photog. Assn. 122 W. 8th Ave., Coffeyville 





Prof. Photog. May 15-17 Des Moines Savery Robert A. Martin, Sec., 
of Iowa Red Oak. 











PRINTERP—FOR a large Philadelphia studio. One experienced TOP NOTCH RETOUCHING: 70mm — 50c per head; 4x5 
in school work and fine portraits. Good pay. Write S-75 85c; wedding groups — 25c per head; candids — 10c per 
care this journal. 8-1 head. Cash with order. Bolger, 586 Undercliff, Edgewater, 


RETOUCHING AND COLORING he 7-3 


6 COLORISTS Quality hand coloring. We have a staff of 
“ i d colorists. Try us and see. 6 Colorists, Box 602, 

EXPERIENCED RETOUCHER. Careful and prompt attention to °xherience ; ' 

mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago Oak Park, Wh, a Chicago suburb. 7-2¢ 


4, il. 4-tf NESSEL RETOUCHING for quality. Corrections, especially on 


COLORING, PRINTING, Retouching. Reliable portrait finishing eyes. Paul A. Nessel, 1033 Erie St., Oak Park, Ill. A Chicago 
at lowest rates. Send for price list. Colonial Portrait Service, suburb. 7-2 
346 Gregory Ave., West Orange, J 6-tf 


OIL COLORING for studios — 8x10, 75c; 5x7 and smaller, WE 
50c. Toned prints preferred. Many years experience. Send 
sample. Lillian Wommer, Shakopee, Minn. 6-4c 











use all or a portion of these services 

® Developing @ Proofing 

CUSTOM RETOUCHING for professional photographers only. @ Retouching @ Coloring @ Heavy Oils 
Personalized attention. Skiliful corrections. Send sample and @ Printing @ Enlarging @ Copies 
state requirements. Planet Retouching Service, 89 Sigourney fine quality—prompt service—reasonable rates 
St., Dept. R, Hartford 5, Conn. 1-12c¢ Send for price list today. 


PROFESSIONAL RETOUCHING and etching, highest quality . | Af f a E. = STREET 
work. Reasonabie prices. Special delivery service. W. Brusoc, “The Ph ae . — 2, OHIO 
Box 58, Rochester 1, N. Y. 8-3c e otographer’s Finisher 








THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 
Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 

MACVAN MANUFACTURING COMPANY 
2095 Moore St. San Diego 1, Calif. 
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Caerameacee 


e CONSERVES 
MAILING WEIGHT 
AND COSTS 
e SAVES 
PACKAGING TIME 
AND COSTS 
Rigid, heavy corrugated construction 
ASSURES SAFE DELIVERY OF «oe 
* Photographs 
* Artwork 
* Drawings 
* Photostats 
* Presentations 
Available in a wide choice of 
stock sizes. 
Write for samples and prices. 
Chigpewa.... 
PAPER PRODUCTS CO., INC. 
Manufacturers 


2425 S. Rockwell St., Chicago 8, III. 


NEW MAMMOTH CATALOGUE 


(304 Pages) 


NEW GOODS - NEW PRICES 


We regret that due to the high costs, approximately $1.25 for 
printing and mailing, we can not distribute this catalogue as 
freely as we would wish 





Send us 50 cents (stamps, money order or check) and a copy 
will be mailed to you promptly. 


If you send us an order amounting to $5.00 or more, the 
catalogue will be sent you free. 


Send for Free Copy of our Monthly Magazine SNAP SHOTS. 
Mail Orders Promptly Filled 
GEO. INC, 


57 East 9th Street 


PROFESSIONAL 
STUDIO 
FINISHING 


Negatives from 35mm to 8x10 expertly 
handled — Write for price list. 


THE WALTER GAEHLER CO. 


510 South Clinton St. 


New York 3, N. Y. 








® Developing 
® Retouching 
@ Printing 
@ Coloring 


Syracuse 2, N. Y. 





PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
. « . @ finishing serivce at reasonable prices. Fine quality 
and fast dependable service known the country over. 


pin’ it OSBORNE LABORATORIES 


Price List 
MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 











wy WS Ls co. 
ap AIRBRUSH MES it Ctaog 


ya AVE. CH 
+ x CALIFORNIA a 


ATTENTION PHOTOGRAPHERS! Finest quality coloring. Any 
size—4x5, 85c; 8x10, $1.25. Mrs. Claude Adams, R.F.D. #3, 
Penn Yan, N. Y. 8-1c 


PORTRAIT RETOUCHING. Well qualified to handle quality or 
production work. 1233 Glenn Place, Duluth, Minn. 8-lc 





SITUATION WANTED 


The insertion of an advertisement under ‘‘Situation Wanted"’ 
carries with it the obligation on the part of the employee 
to answer every letter he receives in response to his ad- 
vertisement for a position, if only with a postcard. The 
publishers will appreciate being advised when employees 
fail to accord this courtesy to employers. 











EXPERIENCED PHOTOGRAPHER and business manager; Winona 
graduate; single; employed photography business last twelve 
years steady; would like to deal with retiring owner of small 
portrait studio, preferably Michigan. Write V-32 care this 
journal. 8-1c 


PORTRAIT 


better 
Ohio. 


PRINTER—Man, 64, 
studios. Photographer, 


many years experience’ in 
135 Oakhill Ave., Delaware, 
8-1 





MISCELLANEOUS 


SAVE ON printing. Use made-to-order rubber stamps. Free 
price list. Miller-Hoiles, Box 894, Alliance, Ohio 8-1 


LOCAL PHOTOGRAPHERS — Why let transient school photo- 
graphers take your business? Let us process your packages. 
Camera equipment available. Write for information and 
samples. A & N Photo Service, 733 ‘'8’’ St. S. E., Wash- 
ington, D. C. 7-3 


CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 


TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices. Write at once 
because at these prices they won't last long. 











Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 


1702 W. Central Ave. Toledo 6, Ohio 
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Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 


1091-3-5 South 
Main Street; 52 East Mill Street. 


MILWAUKEE, WIS.—Eastman Kodak Stores, 
Milwaukee Street. 


Inc., 745 North 





ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street. 
AUSTIN 21, TEXAS—Capital Photo Supplies, 2428 Guadalup 





MINNEAPOLIS 2, MINN.—Eastman Kodak Stores, Inc., 114 
South Sth Street. 





Street. 


BALTIMORE 18, MD.—Eastman Kodak Stores, Inc., 2116-24 
Aisquith Street. 


BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 











BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 


BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street. 


CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bash Avenue. 


CHICAGO, ILL.—Mid-West Photo Supply Co., 27 East Adams 
Street. 


CINCINNATI, OH|O—Eastman Kodak Stores, Inc., 27 West 4th 
Street. im vu 

DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 


DENVER 2, COLO.—E£astman Kodak Seeves, lnc., 1635 Cali- 
fornia Street. 




















INDIANAPOLIS 9, IND.—The H. Lieber Company, 440 N. 
Capitol Avenue. 





KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut 
Street. 


LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 2021 
South Flower Street. 








MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 


NASHVILLE 3, TENN.—Geo. 23 Dury Company, 420 Union 
Street. kas R 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. a peal Wing ; 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902- 
910 Broadway. Sle Taree, 

NEW YORK, N. Y.—Eastman Kedak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. 


NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street. 
NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street. 


PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 




















PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
Street. 


PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street. 
ST. LOUIS 2, MO.—W. Schiller & Co., Inc., 1101 Clark Ave. 


SAN ANTONIO, TEXAS—Southwest Photo Supplies, 
nue E 





403 Ave- 


SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 Post 
Street. 


SEATTLE, WASH.—Eastman -Kodak Stores, 
Avenue. 


SYRACUSE 2, N. Y.—Francis Hendricks Co., Inc., 339 South 
Warren Street. 


TOLEDO, OHIO—George L. Kohne, Inc., 602 Summit Street. 


Inc., 1319 Fourth 








PROFESSIONAL EKTACHROME 
professional Printon prints, 
nated frames, color 
Write for prices. 
Atlanta, Ga 


processing, 24-hour service, 
dye transfer prints, Coloren illumi- 
postcards, professional stereo duplicates. 
Coloren Laboratories, 1556 Piedmont, 

7-tf 


PORTRAIT STUDIO wanted. Send complete information 
letter. Write C-97 care this journal. 


SCHOOL PHOTOGRAPHERS! Let us make your Wallet Photos 
this coming school year. In quantities as low as $2.85 per 
100 you cannot possibly make them as cheaply yourself. We 
work from your negatives and handle them with ‘‘kid gloves’’. 
Good clean prints with good flesh tones. Write today for 
samples and price list. Kehres Studio, 2180A Lee Rd., Cleve- 
land 18, Obvo. 8-4 
PROCESS 16/35/70mm FILMS quickly, automatically. Bridga- 
matic develops and dries quickly. Processing is profitable 
doing reversal, negative/positive, microfilm for TV stations 
and industry. Many models, reasonably priced. SOS Cinema 
Supply, 602 W. 52nd St., New York 19, N. Y. Dept. we. 8-3c 


in first 
7-2 


GLOSSY PRINTS DELUXE! 


Terrific Performance! 
REXO 
serious 
matte or 
‘*work-horse’’ 
It features a new Electric 
Adjustable Thermostatic 
Heavy 
unbeatable 
2%ax3% 
gee Plates). 
REXO is NOW! 


Extra 


The 


in a 


COMPLETE PROCESSING for 
counts only. Write for 
20471 Euclid Ave., 


professional and industrial ax 
price list. Euclid Photo Laboratory 
Cleveland 17, Ohio 6-3 
FOR SALE—Electromatic camera, takes 1 or 800 shots 
post camera stands 8 to 10 ft. high. Boomstand with casters 
$8.95. Many items. Reads, 1619 Glendale Bivd., Los Angeles 
26, Calif. 8-1 


Single 


FOR SALE—70mm Beattie 
developing machine, also 
Take best offer. Tutwiler 


Portronic 
one fresh 
Studio, 


Strobe, and Morse 
roll dated 1955 
Huntsville, Texas 

8-1 


camera, 
100 ft 
Box 464, 


COMPLETE CAM-O school camera outfit, never used, $150.00; 
Beattie Varifiie 7Omm microfilm camera, $800.00; 35mm 
Recordak Mode! D microfilm camera, $1,700.00; two Nicor 
70mm developing outfits with stainless steel tanks and loaders, 
$150.00 each; one 35mm 100 ft. stainless steel developing 
reel, $50.00. Miller-Hoiles Studios, 437 E. Market, Alliance, 
Ohio. 8-1 





FREE! New 96 
Page CAMERA 
LENS and EQUIP 


Superb Results! That’s 
nut shell. Professionals and 
amateurs, want REXO’s perfect 
glossy prints and this table top 
really does the job. 

Eye Signal, an 
Heat Control and 
Durable Heating Elements 
REXO dries 750 glossy 
(takes two 18x24” Chrome Squee- 
The time to get your New 
Only $54.85 less squeegee 


plates. 


BURKE & JAMES, INC. 
321 So. Wabash Ave., Chicago 4, Ill. 
Fine Photo Equipment Since 1897 











65 


Professional 
Photographer 
August - 1954 





66 


CLASSIFIED 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2.00. 

ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge $3.00. 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS. 


HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


CANDID WEDDING photographers increase your business 200%. 
Mail our illustrated booklets to prospective brides. Write for 
sample and franchise details to Telaak Studio, 3090 Main St., 
Buffalo 14, N. Y. é- 


PROFITS IN QUANTITY prints — if you don’t work yourself 
to death! We’l! make the prints — you make the profit. 8x10s 
as low as 6c; one thousand cost only $75.00. Postcards as 
low as 2c; one thousand cost only $24.00. Service and quality 
guaranteed. Write for samples and complete price list. Special 
discount to photographers. Kier Photo Service, Dept. PRO, 
1265 W. 2nd St., Cleveland 13, Ohio. 6-tf 


YOUR STUDIO needs the best baby poser available — don’t 
meet competition — make it! The Safeway Poser clamps to any 
table. Safely and comfortably secures either boy or girl babies 
under their clothing during sitting and does not show in 
finished portrait. Babies appear to be sitting unassisted. Save 
time and increase your sales. Write today for literature. 
Safeway Poser Company, 1808 Ave. Q, Lubbock, Texas. 5-tf 


PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Won't turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O. 
Box 1941, Bridgeport, Conn. 2-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid. 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf. 


We Pay HIGHEST PRICES 


FOR 
Used, Discarded Safety Films 


WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 











\DVERTISING 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%", $10.00, etc., each count as one word. 


DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 


FOR MORE DETAILED INFORMATION concerning our Deposit 
System, Confidential Service, etc., write for rate card. 


MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abel Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio. 


NEW YORK RETOUCHERS It's worth your time to drop 
by 780 Madison Ave. and see a demonstration on the Adams 
retouching machine — the machine that can add 100% to 
the work capacity of any retoucher. Or call TRafalgar 9-3270 
for an appointment, or a demonstration. All Adams retouching 
products also available for demonstration or purchase at 780 
Madison Ave., New York, N. Y. 8-2 


SEE THE OiD Reliable for real bargains. All goods sent on 
15 day trial. Money refunded if not satisfactory. 9%" Goerz 
double anastigmat Series II1 F/6.8, $75.00; 10” Collinear 
F/6.3, $50.00; 8%” Bausch & Lomb Plastigmat, $50.00; 14” 
Heliar F/4.5, $140.00; 16%” Ross Xpres F/4.5, $250.00; 18” 
Carl Zeiss Apo-Tessar F/9, $250.00; 16%” Goerz Celor F/5.5, 
6%" Bausch & Lomb double Protar, combinations 
$50.00; 16%” Goerz Berlin Hypor F/4.5, $200.00; 
Carl Zeiss Triplet F/4.8, $180.00; 12” Goerz Dagor 
$150.06; 15%” Cooke portrait anastigmat F/5.6 in 
, $125.00; 18” Wollensak Verito F/4 in shutter, $60.00; 
Car! Zeiss Planar F/4.5, $125.00; 10” Carl Zeiss Tessar 
F/4.5, $100.00; 12” Ilex Paragon F/4.5, new, $150.00; 
16%" Bausch & Lomb convertible Series Vil, one element, 
$40.00; 12” Turner-Reich convertible F/6.8, new, in shutter, 
$160.00; 14” Hugo Meyer Aristostigmat F/6, $125.00; 8%” 
Steinheil Unifocal F/6 in barrel, $50.00; 10” Bausch & Lomb 
IC Tessar, coated, new, $135.00; 10” Ilex Paragon 
new, $100.00; 8%” Turner-Reich triple convertible 
in shutter, $90.00; 16” Ilex portrait lens F/4 in shutter, 
diffusion, $100.00; 10%” Turner-Reich triple convertible F/6.8 
in shutter, new, $125.00. Hundreds more. State requirements. 
Send for ‘atest list of lenses. Fifty years without a displeased 
customer. Joseph Smith, 735 Fulton St., Brooklyn 17, N. Y. 8-1 


YOU ARE INVITED to visit us where you will see America’s 
largest stock of guaranteed used professional equipment. The 
following is only a small part of our large selection. 11x14 
Deardorff Commercial Studio camera, three backs, 10’ stand, 
$1,000.00; 8x10 Deardorff Commercial camera, Protar con- 
vertible lens, Universal shutter, $350.00; 710 Cirkut complete 
with Turner-Reich lens, $225.00; 8x10 Century #7 Studio 
outfit, 14%” Cooke F/4.5, $315.00; 8x10 Ansco Studio 
outfit, gray finish, $350.00; Pako Doper, 6’ conveyor, L.N., 
$315.00; 8x10 Ansco View, mahogany, 7'2” lensboard, case 
and holder, $125.00; 8x10 Eastman 2D View camera and 
case, new, $150.00; 12x20 Folmer banquet camera, with 
case and two holders, $125.00; 5x7 Ansco View, gray, 
$75.00. We buy and exchange. Mid-West Photo Supply Co., 
27 E. Adams St., Chicago, III. 8-1 
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Sprague-Hathaway, Inc. 


Established 1874 


Portraits — Restorations — Enlargements — Murals 
Finished in Black & White—Sepia—Colors—Oils 


Coloring — Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 


West Somerville 44, Mass. 
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color service to the trade 


Sold Only Through 
Leading Professional Photographers 





single print quality. They provide most critical color reproduction 


August 30 pea September 3 requirements and supply high quality exhibition 
: i and display valves so necessary for acceptance. Up to 40x60 
Register for Prizes > 


Hi-Fidelity Color Prints short quantity color reproductions. Lower prices possible because 
° Commercial Color Prints of exclusive manufacturing techniques perfected by CC A. 
Duplicate Transparencies 
Display Transparencies ' 


Booth 1 05 Wis CH ICAGO SHOW > CCA Hi-Fidelity Color Prints are the very best in 


CCA Commercial Color Prints bring high quality to 


CCA Duplicate Transparencies are fully masked, color corrected 
facsimile reproductions. They satisfy critically minded 
lithographers and engravers. Sizes up to and including 8 x 10. 


CCA Display Transparencies are high quality color reproductions 
used for display work where highest quality natura! color 


Write Us for Details 


is a must. May be made in sizes up to and including 40 x 60. 


photographic 
COLOR CORPORATION OF AMERICA 


Joe Snyder, Pres. @ Gen. Mgr. laboratories 
P.O. Box 546 - 610 South Armenia Ave. - Tampa 9, Florida - Telephone 8-6001 


INTRODUCING 


A NEW versatile 
oe eR. 
FLEXIBLE WARM TONE 


PROJECTION PAPER 


with SPEED, ror THE stuDIO 
AARC A Hs 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


THE GEVAERT CO. OF AMERICA, INC. 
321 WEST 54TH ST., NEW YORK 19, N. Y. 


150 N. WACKER DR. 6370 SANTA MONICA BLVD. ° sample request 
CHICAGO 6, ILLINOIS LOS ANGELES 38, CALIFORNIA to our New York Office 


IN CANADA: TORONTO 28, ONTARIO stating surface desired. 


Address your 
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j THINNEST, FLATTEST, MOST COMPACT 


The New 
“EMPRESS” 


The lowest priced album with reversible pages 


8x10... as low as $6.80 “4 


(less prof. discount) 


Wafer thin . . with the exclusive, strong Holson and easy to assemble without gluing or pasting. You 
Multi-Web hinge that makes the pages lie completely can choose from 3 attractive Holson contour padded 
flat and yet retain the advantages of screw post covers — Levant grain Leatherette, du Pont Moire 
construction. You would expect an exciting new album Fabricoid, and the new Aniline finished Shellhyde 
like this one to cost dollars more. (below). Be first with this distinctive new album. 
The inserts are completely acetate covered, reversible Order today. 





News Beautiful, Aniline Finished Shellhyde — A Holson Exclusive 


Imagine! The richness and eye appeal of genuine leather . . . at an 
astonishingly low price. Feel the fine texture. See the lustrous finish. 
We defy you to distinguish Shellhyde from the most expensive top 
ee grain leather. Shellhyde is actually made from leather by a new 
es scientific process. Completely washable. Richly gold tooled. Contour 
Bur Beading i padded. Hand finished Moire fabric lining. Shellhyde covers in 8x10 

| size only are available for the new “Empress” (above) and the ““Waldorf’’. 

Colors: Antique White, Ginger and Wine. 


Write for your copy of the new Holson catalog! 


HOLSON BINDERS, Inc. 


762 Wythe Ave., Brooklyn 11, N. Y. 


Holson Products are distributed 
in Canada by — Anglophoto Ltd., 167 Saint Paul St. W., Montreal, P. @ 
in Hawaii by — Movie Supply of Hawaii Ltd., 1354 Kapiolani Blvd., Honolulu 10, Hawaii 
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You learned your A B C’s during your own These are the outstanding Kodak paper 
school days. Now, if you are engaged in school _ surfaces picked by top school photographers 
photography, it’s going to pay you to know to give their prints that extra quality that 
your E F G’s. means extra sales. 


es E White, fine-grained lustre—for wallet prints—in Azo 
Ste for contact printing, Medalist and Kodabromide for 
projection printing. For extra sparkle, Medalist J— 

| white, smooth, high lustre. 
| 
| 
; 


F For crisp, brilliant glossies for reproduction in an- 
nuals or newspapers—Medalist or Kodabromide. 


Wy G Cream white, fine-grained lustre—for studio quality 
prints in mounts. Ektalure and Opal for normal 


? 


negatives only; Platino in 3 grades. 


Order from your Kodak dealer. 
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Try a Kodak Ektar Lens on your camera 


You may not notice any immediate differ- 
ence in the ground glass image. But when 
you inspect your first negative or transpar- 
ency, you'll see a real difference. 

The most apparent difference will be its 
sharpness. A Kodak Ektar Lens provides an 
image that is sharp and crisp to the edge of 
the field. Inherent lens errors have been re- 
duced to negligible proportions. There is 


Have you seen the new Focal 
KodakInformational Length 
Film, “Quality in Photo 

graphic Lenses’? Avail- 

able for group show 

ings without charge. 


Recommended 
Film Size | 


omoeoeuwnwuuunun & 


no color fringing, because all three color 
images are of equal size and focus in the 
same plane. Whether the picture was made 
close up or at infinity, it will be of equal 
sharpness—there is no difference in sharp- 
ness with changes in focus. 

Just ask your dealer to make arrangements 
for you to try one of these outstanding 
Kodak Ektar Lenses on your camera. 


Kodak Flash Supermatic 1/400 $115.00 
lex Acme Synchro Shutter 1/100 170.00 
lex Universal Shutter (non-synch) 1/150 130.00 
In barrel 110.00 
Kodak Flash Supermatic 1/400 92.50 
lex Universal Synchro 1/50 295.00 
lex Acme Synchro 1/200 195.00 
lex Acme Synchro 1/150 230.00 
lex Acme Synchro 1/150 250.00 
lex Universal Synchro 1/50 300.00 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





Prices are subject to change without notice. 





